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Have you Ever Visited 
A Great Refinery? 


To the untrained eye, crude petroleums all look 
pretty much alike; but to the refinery expert, their 
grades and qualities vary widely. 


The process of converting this crude oil into various 
products is a most interesting one. Refining, distil- 
lation and filtration bring about the separation of 
various “fractions”’—from gasoline to roofing and 
paving materials. 


The production of a motor oil is one of the most im- 
portant steps in this process; the effort being made to 
take out the impurities and at the same time leave in 
the “oiliness” or “viscosity.” 
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MOTOR OIL 


is made from the heart of choicest, selected crudes, in 
one of the world’s greatest refineries; and by pains- 
taking care in every step of its manufacture, it comes 
to you as the perfect motor oil. Ask your dealer 
for a copy of the free booklet, “Making Motors Run 
Smoother”; it will interest you 
and save you money. 
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By the Managing Editor 








| USE THIS No doubt 
ISSUE readers and local coép- 
erative clubs would like extra copies 


of this splendid number devoted a}. 
most wholly to codperative market. 
ing. As long as this issue lasts we 


these extra 
Hurry up your order. 


will supply 
cents each, 


WHAT FARMERS THINK “I have 
ABOUT IT been ex- 
tremely interested in these letters 


from farmers on the codperative mar- 
keting question,” Clarence Poe, 
“They are really a rather new sort 
of literature. We have had a great 
many articles from leaders and off- 
cials of coéperative marketing asso- 
ciations but until now we haven't had 
a great many letters of this sort from 
the growers themselves, and I think 
we can well afford to make the letters 
from readers the outstanding feature 
of our Codperative Marketing Spe- 


says 





cial.” Page 8. 

OUR FRONT PAGE We are indebted 
PICTURE to the Georgia 

Cotton Growers’ Cooéperative \ssocia- 

| tion for the splendid picture on our 


cover page. The picture was taken in 
| their sample rooms and shows the 
| chief classer at work. It was a great 
day when farmers of Georgia de- 
cided to work together in all things 
having to do with the selling of 


| their 


| 


| 


} 





cotton. 


ONE YEAR OF “We have kept our 
|CO-OPERATION pledge to our mem- 
bers to practice o.derly marketing of 
cotton,” said Allen Northington of the 
Alabama Farm Bureau Cotton Asso- 
ciation recently. The figures presented 
in this article show how well and with 
what splendid effect this pledge was 
kept. Page 10. 
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The Business Farmer’s Calendar 


Timely Reminders of Things We All Know to Do This Week and Next 


Loafing Land Loses 


UTOMOBILES, tractors, binders, manure 
A spreader and other types of farm equipment are 

not paying on the money invested in them when 
they are loafing or idle, but they are actually deteriorat- 
ing. They come out of their period of idleness less ef- 
ficient and nearer the time when they will be scrapped 
or junked. Idleness is oftefi more than wasteful—it is 
expensive. This is true of idle land since such land 
not only pays no interest but is actually losing its 
power to produce when again put to use. 

Land that loafs from summer or fall on to the next 
spring or longer is not only paying nothing to its owner 
but is becoming unfit to pay as much as it has paid in 
the past. Such lands sowed to cover crops soon after 
their idleness begins will at little cost pay a higher in- 
terest on the money invested in them when they are 
again used. From $1 to $3 invested in cover crop seed 
aad $2.50 to $5 invested in fertilizer will soon change 
the yield of a field producing crops worth less than the 
cost of production to fields producing crops that pay 
all costs and a profit besides. 


Let’s Stop Feedingyand Breeding 
Corn Weevils 


HE loss of corn from weevils is evidently grow- 
ing worse. If this loss is annually only 10 or even 
’ 5 per cent, it will pay well to stop it. Many 


farmers suffer more than 


and let it remain closed for thirty-six to forty-eight 
hours. Do not allow fire of any kind near the crib 
while it is fumigating and do not enter it until the 
poison gas has had time to escape after the door has 
been opened. If in a week or two after fumigating, 
examination shows any weevils present repeat the treat- 
ment. If not quite positive there are no weevils present 
by the next March or April, repeat the fumigation, 
selecting a warm day for the treatment. Small grain, 
cowpeas, beans, etc., may be protected in the same 
way. 


Plow Broomsedge Fields Now 


ROOMSEDGE and other fields that are idle and 
B that have_a native growth on them should be 

plowed before the middle of October—the earlier 
the better. The growth on such fields will rot more 
quickly and be less in the way if plowed down early 
when the fields are planted to some crop. Of course it 
is by far the better practice to disk, plow, and plant 
such idle land to a winter cover crop, but if this cannot 
be gotten in this fall, by all means plow such lands now 
and allow them to remain rough through the winter. 
Do not harrow or disk after plowing, if they are to re- 
main idle until spring. Rye and vetch make good 
growth on such fields and will help bring them back to 
profitable use. 


Thousands upon thousands of “worn out” fields will 
be brought into cultivation within the next few years 


There is no getting around this fact. It is the weevils 
that ‘develop late that pass through the winter. 


Picking and destroying squares and poisoning are 
necessary means of control, but we have not finished 
the fight when these have been done. If we leave the 
cotton fields in the shape most to the liking of the wee- 
vil in the fall, then we lose a large part of the ad- 
vantage we have gained earlier in the year and have 
more weevils to contend with next year. 


Plowing down cotton stalks early has other ad- 
vantages in addition to destroying weevils. The stalks 
rot quicker and add to the soil’s supply of humus. The 
quick rotting is a big advantage if the stalks are large 
since they interfere less with the preparation for thi 
next crop. Early plowing gives greater opportunity for 
sowing of winter small grain and legumes. Early fall 
plowing is good for the land, too. 


Just how cotton stalks may best be plowed under as 
soon as the last cotton is picked depends upon the 
size of the stalks and the available equipment. Most 
cotton farms that are of the one-horse type will not 
have stalks too large to seriously resist plowing down 
if a chain is used to pull them into the furrow. How- 
ever, very little plowing can be done economically or 
well with a one-horse plow. If one cannot be afforded 
or there is only one horse available, then there remains 
an opportunity for coéperation with a neighbor for his 
horse and thus using a real plow. A chain with one 
end fastened to the doubletree and the other to the plow 

beam at the handles will 





10 per cent loss—and we 
have seen losses of more 
than 30 per cent. If we 
are to continue to grow 
corn at a profit, then we 
must keep it through the 
winter, spring, and sum- 
mer, or until the new 
crop comes in. It is a 
wise practice to grow a 
surplus and have some 
Cafryover in case the 
hext crop falls short of 
producing a year’s needs. 
Such a shortage may be 
caused by drouth or oth- 
ef causes, 

It is not difficult to 
prevent weevil injury to 
Stored corn. When this 
is done, injury from rats 
and mice is also easily 
Prevented. The remedy 
is found in the building 
of a corn crib of such 
construction that the 
weevils may be killed by 
fumigation. This means 
a crib that is practically 
air-tight. To build such 
crib will cost more than 





enable you to cover cote 
ton stalks and weeds 
shoulder high, and cover 
them well. Give the chain 
enough slack so that it 
will drag just in front of 
the plow wing. This pulls 
the stalks into the fur- 
row and the plow slice 
covers them. It will do 
the same for weeds or 
crops that one wishes to 
plow into the ground. 

A stalk cutter may help 
to bend the stalks for- 
ward and thus aid in 
covering them, but the 
stalk cutter is not an 
efficient implement for 
green stalks. A disk har- 
row run the way the 
breaking plow is to go is 
better when the stalks 
are green, as they will be 
if plowed down at the 
best time. If the disk 
harrow is drawn by a 
tractor, all the better. 

Probably the most ideal 
way of plowing down 
cotton stalks as soon as 
the cotton is picked or at 








© storage places in 
Which we are accus- 
tomed to place corn, but 


“it will pay. If built well, it will last a lifetime, pay for 


itself, and return a handsome profit on the investment. 
Anyone who can use saw and hammer can build a crib. 
ake the floor and walls double, using tongued and 
Stooved lumber with building paper between. Make 
ie door air-tight by using felt strips or pads of cloth. 
Provide ventilation in the ceiling in case it becomes 
necessary to cure the corn further after it is stored. 
When the corn has been shucked and stored, fumi- 
Sate with disulphide of carbon, using two pounds for 
every 100 cubic feet of space. If the crib is 20 x 10 x 
7 feet, or 1,400 cubic feet, then 28 pounds of disulphide 
will be needed. Place the disulphide in shallow vessels 
Close the door tight 






COTTON FROM THE GEORGTA AND SOUTH CAROLINA COTTON GROWERS’ ASSOCIATIONS. BEING DELIVERED 
IN GERMANY. 


and the sooner we start bringing them back to a condi- 
tion of usefulness, the more useful and profitab'e will 
they be and less time will be required. 


Get Ready to Plow Down Cotton Stalks 


F WE want to increase the numbers of boll weevils 
] =« have them strong, resistant, potent, and ready 

to make an early start on next year’s cotton crop, 
then the best thing we can do this fall to accomplish 
this end is to let our cotton stalks continue in growth 
until killed by frost. This will provide food and breed- 
ing places for them. It is about the best thing that we 
can do to insure a big crop of weevils for next year. 


other times is found in 
the combination of trac- 
tor, disk harrow, and gang turning plows. We have 
seen cotton stalks six feet high and lapping across 
five-foot rows completely covered when this combi- 
nation was used. 

What we want to be sure to do as soon as it can be 
done is to kill the cotton stalks, get them out of the way 
and start them to making humus. When this has been 
done, the ground is almost ready for the next crop, fall 
plowing has been done, and the boll weevil dealt a se- 
vere blow. 

The plowing down of cotton stalks for the purpose 
of reducing weevil damage the next year is not, how- 
ever, an individual farm problem so much as it is a 
neighborhood or community problem. 
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Co-operation 


AS anything big or worthwhile been gained in the 
Hee except through codperation ? And when 

one-views the tenacity of the men in banking or 
building, plumbing or plastering, milling or mining and 
observes the lack of cohesion in certain farmers’ organi- 
zations one wonders if inability to codperate has un- 
fitted a man for outside occupations and made of him 
the independent farmer or if life on the soil has de- 
prived him of his ability to catch the vision of “united 
we stand.” 


Is the average farmer better for this so-called and 
obsolete independence? Where would he be if individ- 
uals had not codperated to form schools and, then, 
school communities codperated to consolidate for big- 
ger, better schools? Roads, railroads, public safety, 
political science, churches, even the clothes we wear 
and the nails that bind the roofs over our heads are 
the result of codperation. Civilization itself is a con- 
dition of organized codperation and therefore of en- 
lightenment, progress, humanity and refinement. 


Directors Should Not Also Hold Salaried 
Jobs 


HE greatest danger to the proper business majfi- 
agement of codperative associations—do you know 
what it is? We believe it is just this—that the 
men elected as directors haven’t enough financial inter- 
est at stake to make them insist on absolute economy 
and efficiency. Consequently if they are to do their 
duty they need more than usual moral courage and 
conscience. 

Take the average board of directors in an ordinary 
business corporation in one of our towns or 
cities. There will nearly always be among the direc- 
tors one or more men holding anywhere from 5 to 40 
per cent of the entire stock of the corporation. What 
does that mean? That means that if anywhere $1,000 
is spent unnecessarily, from $50 to $400 will come 
directly out of the personal pocketbook of such a 
director. He can’t vote $5,000 in increased salaries or 
$5,000 more for expenses without himself paying $250 
to $2,000 of the amount. That very fact makes him 
careful and economical. 

On the other hand, in our large commodity market- 
ing organization, many a director can vote a $5,000 in- 
crease in salaries or expenses without its costing him 
50 cents. Consequently directors should always be men 
of unusual judgment, courage, and conscience. 

The situation just mentioned is one of the main rea- 
sons among others why it seems to us that directors in 
a codpertive marketing organization should not them- 
selves also hold salaried positions in the organization, 
except possibly in the case of the president. Here are 
some other reasons: 

°° 

1, Where directors are themselves holding salaried 
jobs, they may not work so hard to keep down salaries. 

2. If a job is held by a director, he being a full equal 
of his brother directors and sitting on the same board 
of control with them, the others are naturally in no 
such a strong position to criticise his work, are by no 





means so ready to reduce his salary or discharge him 
for inefficiency, as they would be if he were only an 
employee of the board of directors. 

3. If it should become a custom for directors to ac- 
cept salaried jobs from organizations they control, we 
might reach the point where men would seek election 
as directors in order to get themselves jobs. 
case there is danger of factional politics coming into 
the directors meetings, with some thinking of jobs and 
salaries and combining in cliques to get what they want, 
while other groups form in antagonism until disaster 
results. 

This does not mean that if a man is elected director 
who is exceptionally qualified for a salaried position in 
a cooperative that he should be prevented from accept- 
ting the position if other directors urge him to take it. 
But we do find members generally saying that directors 
are elected to see that an association is well managed, 
and if they themselves become managers with salaries 
of their own at stake, they cannot properly represent 
the grower; and since no man is likely to feel that he 
is the only man in his district fit to be dieector, there 
is all the less reason for having directors accept jobs 
that they themselves create, regulate, and fix salaries 
for. 


Farmers’ With Business Judgment in 


Demand 


HE director of a codperative marketing associa- 

tion should have sufficient familiarity with farm 

conditions to appreciate farm problems and farm- 
ers’ needs. He should be a farmer or at least have had 
considerable farm experience. But he shou!d also have 
had business experience. Codperative marketing is a 
business enterprise and the men who are to decide its 
policies will not be able to play their part effectively if 
they are lacking in business judgment. 

The ideal director of a codperative marketing asso- 
ciation is the farm-minded man with a record of suc- 
cessful business accomplishment. Such men are not 
found on every farm nor in every bank, and for that 
reason the election of the right kind of men to the 
directorate of codperative marketing associations is 
one of the important things that the members can do 
in making codperative marketing the great success 
that it ought to be. 


Cotton Crop Less Than Year’s Needs 


HE Government crop report as of August 25 sur- 
prised the cotton bears and some speculators, 
and also some of those who form their estimates 
from local conditions or from the condition of the crop 
in the small territory with which they are familiar. It 
was no surprise to those who view-the conditions from 
an unprejudiced standpoint and base their estimates on 


» conditions in the whole Cotton Belt. 


Following is condition by states, with comparisons 
and indicated yield: 





Aug. 25. July 25. 10-Year “Ind. 

1923 1922 1923 Ave. Yield 

Virgimia ccccccccccens 93 68 88 78 50 
yirsie it etoiina Sesh 71 65 82 72 885 
South Carolina .... 57 6 Oo 6 708 
Georgia cecseceeeevese 44 48 62 827 
Flori esaabesndibene 60 52 63 17 
Alabama i] 6 62 828 
ississippi 6 65 Ca 858 
jana 60 68 i] 31 
seccce 59 71 6 3,722 
‘Arkansas ee 63 68 2) 948 
Tennessee 65 o 74 415 
Missouri . 70 70 75 193 
Oklahoma 4 53 67 62 791 
California ° 91 88 91 43 
Arizona ...+.. coco WO 87 91 2) 83 
New Mexico sss... 88 85 85 _ 59 
United States ....... 541 $7 67.2 63.5 10,788 


"Yields given mean thousands of bales. 

This season has been an unusual one in weather 
conditions and the consequent difficulties the cotton 
grower has had to contend with. Consequently esti- 
mating the condition of the crop at this time also has 
its difficulties. It may be set down as an important 
basic fact that the cotton crop is nearly always under- 
estimated a dry year and overestimated a wet year. 
We always make less cotton than we expect in a season 
of abundant moisture and more than we expect in a 
season of deficient moisture. Cotton is a dry weather 
plant and taking one year with another is injured much 
more by too much rain than by too little rain. 

Keeping the above facts in mind one would expect 
the yield to be higher than estimated in Texas. That 
is, one would expect that the Texas crop was not in- 
jured as much as it appeared to be by the dry weather. 
The report for Texas is low, both as to condition and 
yield and keeping in mind that dry weather does less 
injury to the yield than it appears to, we might con- 
clude that Texas is likely to make more cotton than 
the report indicates. When Texas has plenty of mois- 
ture in the ground in May dry weather during the re- 
mainder of the season is not likely to injure the yield 
as much as its effect on stalk growth naturally leads 
one to believe. But this year the spring was exces- 
sively wet and late and that may have resulted in 
greater damage from dry weather than usually occurs. 

In the wet area, Mississippi, Louisiana, Arkansas, 
Missouri, Alabama, Georgia, Florida and Tennessee, the 
report places the condition low as arule and probably is 


not far from correct. Perhaps an exception should be 


In any. 


The Progressive Fa 


foted’ as to Tennessee, for which the condition Pa 


placed -at 64. This im our opinion is too high 
Not too high for the growth of the stalk but too high 
for the condition of fruiting. We think the condition 
reports for Arkansas, 57, and Missouri 67, are probably 
also too high for the same reasons. 


But taking the whole cotton growing area the 
condition of 54.1 with a yield of 10,788,000 bales 
seems to us a fair estimate at this time. 

Of course, an early frost in the northern third of the 
cotton growing area could very greatly reduce the yield 
and quality of the crop, but no one expects more than 
an intelligent estimate on August 25. The value of 
these early Government estimates is chiefly to coun. 
teract estimates made by those who are influenced by 
personal interests and who make up estimates without 
sufficient knowledge of cotton production and from too 
restricted a viewpoint. 

With a crop of 11,000,000 bales or less, and with the 
world wanting over 12,000,000 bales as indicated by 
what it has taken the last two years, there is no excuse, 
except manipulation and too rapid marketing, for cot- 
ton selling under 25 cents, basis middling. 


Should Sell Cotton Seed Co-operatively 


UST after the work of organizing the cotton mar- 
J ese associations got weil under way in the South 

two years ago, we brought to the attention of Mr, 
Sapiro the fact that we need codperative marketing 
of cotton seed as well as cotton lint. 

Mr. Sapiro agreed with us but thought it too late 
then to revise the marketing contracts then in circula- 
tion, advising that supplementary contracts covering 
cotton seed could be signed after the lint-marketing 
associations started functioning. 

We believe it is now time to take such steps for the 
pooling of cottonseed. Local or county pools have 
already been used with great success in many parts of 
the South, and so valuable a product as cotton seed 
should no longer be handled by the “dumping system,” 


Pad te 


‘ALTHOUGH little livestock is produced in the South, 
still local markets cannot handle the supplies as 
they need to be sold. The fact that little livestock is 
produced, comparatively speaking, makes it all thé 
more necessary that codperative shipping associations 
be formed for shipping in carload lots. 


N TOO many cases, men on $3,000 salaries have been 
hired by codperatives for $7,500. Even granting 
that these men were worth the $7,500, they could have 
been moved for less money. When a codperative hires 
a man for $7,500 when the same man or another one 
just as efficient might have been had for $5,000, it is 
just as guilty of inefficiency as if it had neglected to 
provide shelter for its cotton. 


AY BE there is some article or idea in this week’s 

Progressive Farmer that you would like to have 
brought to the attention of some director or leader or 
official in your codperative marketing association. If 
so just clip it out and mail it to him with or without a 
note explaining your own views. Members must-ex- 
press their views to leaders if these leaders are to act 
intelligently and successfully. 


THE great cooperative marketing movement is just 
now getting well under way in the South. As 
we have so often said, codperative marketing is 
“the inevitable system of selling farm crops.” It is the 
inevitable system because it is the common sense sys- 
tem. It means “government of the people” in selling 
the products of their labor just as a a republic or democ- 
racy means government of the people in political mat- 
ters, 


WHEN our codperative marketing associations were 

first organized those who sponsored the movement 
quite frequently emphasized the importance of attract- 
ing brains to the association by the payment of big sal- 
aries. They said there was great danger of getting men 
of too small caliber if small salaries were paid. How- 
ever,a few years experience has shown that there is also 
danger of paying for brains and not getting them 
Paying a man a big salary does not endow him with 
brains. The brains come before the big salary and not 
after it, as some of our leaders have assumed. 


WE MUST never assume that just because & 
is right and because We © 
have an organization called a codperative marketing a- ~ 
sociation that it is therefore perfect or even necessarily | 
predestined to succeed. A plan may be good but > 4 


Operative marketing 


success there must also be good execution. The people 


must be sure that they have good directors and good 


officials, and in order to be sure, they must be fully 
informed as to how their organizations are working. 
One often hears the remark, “We must elect men we 
believe are our very best as directors, and then if they 
don’t manage right, we must elect new ones next time.” 


But it must always be remembered that the only way 


the people can tell whether or not directors are ™ 









-- 


ing right is to know just what these directors are dow fe 
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Six 


HE letters on codperative marketing in this week’s 
T Proecessive Farmer really constitute a new kind 

of agricultural literature. There have been pub- 
lished from time to time in Southern papers a great 
many letters and statements by agricultural leaders, 
public men, etc., about codperative 
marketing. This, however, is the 
first issue of any Southern paper 
chiefly given over to opinions of 
the so-called “dirt farmers” and 
lay members of codperative mar- 
keting organizations. 

It is not only extremely inter- 
esting to find out what our plain, 
everyday farmers think about cea- 
6perative marketing, but extreme- 
ly reassuring as well. We asked our readers to ex- 
press themselves very frankly about the whole big sub- 
ject. We asked them to mention “difficulties and 
drawbacks” encountered as well as successes. “Tell 
us how codperative marketing helps,” we said, “or if 
you don’t think it helps, go ahead and say why; we 
want everybody’s views.” 

Nevertheless, a surprisingly overwhelming propor- 
tion of writers express unhesitating satisfaction with 
codperative marketing not only in principle but in,prac- 
tice. 





CLARENCE LOB 


Co-operative Marketing Must Be 
Democratic 


R. John A. Livingstone states a great truth 
M clearly when he says that codperative marketing 
is “the democratic adaptation of the principle of 
big business to farming.” And as he wisely adds, the 
thought of democracy needs to be emphasized and in- 
sisted on about as strongly as the thought of business. 


This is the idea which the writer sought to empha- 
size on this page week before last. “Our ultimate 
goal,” we then said, “is not merely to make money but 
to develop men.” I know how much all our farmers 
need a few extra cents a pound for cotton and tobacco 
and rice and peanuts, and I rejoice at the prospect 
of our getting this extra money. To me, however, one 
other vision is equally inspiring. That vision is one of 
a great codperative democracy here in the South where 
there will be no more “time prices,” crop-mortgage 
slavery but where farmers will have the proud conscious- 
ness that they rule and control the selling of the prod- 
ucts made in the sweat of their faces and will there- 
fore school themselves in its knowledge and practice 
of all those great principles of wise productior, har- 
vesting, grading, distribution, and selling o which 
their prosperity depends. 

Wise and distinguished leadership is well whether in 
a democratic government like ours in America, or in a 
democratic organization such as a codperative asso- 
ciation should be. Nevertheless, we can never develop 
a great rural democracy if a few men fix policies for 
the vast multitude. We can imagine what would hap- 
pen if our voters here in America said, “We have 
elected the members of Congress, the members of our 
legis‘ature, our governor and our President, and we 
will depend on them to settle all the problems of the 
tariff, the currency, the League of Nations, railway 
regulation, bonds, tax rates, etc.” And we can imagine 
what would happen if our Congressmen, legislators, 
governors, etc., said to the people: “You have elected 
us.to handle all these problems, so don’t meddle with 
them yourselves. Just trust us.” That is no way to 
have a democracy in government, tior yet in a codpera- 
tive organization. The people must themselves study 
and learn about their great problems, and then through 
the power of intelligent public opinion must help and 
guide their leaders ift working out effective solutions. 
Wise leaders will always want an earnest, informed, 
truth-secking and even calmly critical public opinion to 
help keep them in the right path. 


“Dirt Farmers’ Or Farmer-business 
Men. as Directors ? 


OW let us come to six special questions we asked 

farmers to discuss in their letters for our “Codp- 

erative Marketing Special.” The first one was as 
follows : 


“Are we in danger of getting as directors (a) too 
many farmers without business experience, or (b) too 
many business men without sufficient knowledge of the 
dirt farmer's’ needs?” ; 

Our farmers gerierally evidently take a very sound 
View of this question. They realize that we need both 

farmers and farmer-business men as directors. Of 
Sourse no business man can be elected a director in any 


» Sandard commodity marketing otganization unless he 


sO. an actual grower of the product which that or- 


cs 
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ganization handles—let’s always remember that. It is 

true, however, that some directors have large business 

interests and but very small farming interests. The 

most useful director is one who has had serious re- 
sponsibilities in both business and farming. 
What About Salaries ? 

Q “Is there greater danger of (a) paying too large 

sala?ies, or (b) of getting of too small 


UR second specific question was as follows: 
caliber by paying too small salaries?” 


lev: sen 

Unquestionably the salary subject is one of the most 
delicate and serious that any coéperative organization 
has to deal with. As nearly as we can size up the 
opinions of Southern farmers, they are about as 
follows: 

1, They want capable men and are willing to pay 
whatever price is necessary to get real efficiency. 

2. They realize, however, that just paying a man a 
big salary doesn’t make him a big man. 

3. Consequently, they think a man’s salary should us- 
ually be based on what he has already been receiving. 
If he is getting a good salary in other business but is 
just the sort of man needed by the codperative asso 
ciation, it may be necessary to pay him a reasonable 
advance over what he has been receiving. Gut doubling 
or trebling a man’s former salary is sure to excite sus- 
picion and criticism. 


Giving Out Information 


S THERE greater danger of (a) giving out too 
Jie information and thereby letting the enemy 
get occasional advantage, or (b) of giving out too 
little information and hence giving the farmer the feel- 
ing that the management is not letting him know what 
it is doing?” 

On this point the conclusions are pretty definite as 
follows: 

Of course during the period while sales of a crop 
are being made by an association, it might help the 
opposition to give out specific information as to the ex- 
act quantity on hand, the grades, prices received, etc. 
But as quickly as possible after the end of a selling 
season, there should be published a complete audit of 
the association’s operations, giving grades, prices, sell- 
ing costs both gross and per pound, salaries of officials 
and managers, etc., in detail. eo / 

Except for limitations of the sort just noted, farm- 
ers rightly argue that to give information promptly and 
freely to the members is absolutely necessary to give 
them confidence and loyalty, and that this increased 
loyalty will nearly always be enough to more than off- 
set any harm that may come from the enemy’ taking 
advantage of such information. 


The Question of Referendums 
‘““wS THERE greater danger of (a) possible mistakes 
by having important policies voted on by the entire 
membership in a referendum or (b) having a feei- 
ing develop that codperative marketing is ‘not close 
se 
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ERE is a woman’s list of country things 

she enjoys most, an Arkansas woman's 

list. See how different it is from any 
list that a man would have written: 


I love to see all young animals at play; bees 
humming at the hive; hummingbirds hovering 
over honeysuckle blooms; sunrises and sunsets. 


I adore the odor of old-fashioned flowers, par- 
ticularly the spicy fragrance of the four o'clock 
and -petunia, 

There is poetry to me in gomg back and forth 
to town to see the nice white clothes on the lines, 
bedding, sunning and airing, freshly scrubbed 
porches, neat dooryards with perhaps zinnias, 
sunflowers, hollyhocks, cypress and other annuals 
that the tenant farmers have about the cabins; 
and the more stately flowers that adorn the yards 
of the land owners—roses, honeysuckles, crape 
myrtles, and other choice perennials whose sweet 
odors we inhale in imagination or reality. 

I like to see a woodpile with plenty of fuel suit- 
able for heating or cooking; onions tied in bunches 
and curing on the porch wall; péppers hanging on 
long strings; pumpkin meat strung to dry. 

There is hothing that can compare with the 
foliage that the wistaria puts on at blooming time 
—the dark green and the bronze leaves mingled with 
the purple bloom, 

I love to uncoop a big brood of half grown chiick- 
ens of a morning and nott rhe fluttering and 
stretching of the little wings. 

One can live so much nearer God in the country 
because His handiwork is more visible than in 


town. 
Tyronza, Ark. MRS. NELLIE E. BOYD. 
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Cooperative Marketing Questions 


Farmer Members Express Highly Interesting Opinions 


enough to the people, because directors and officials 
decide the most important policies without referring 
them to members?” 


Of course no small or unimportant question should 
be submitted to a general vote of the members. That 
would mean too much trouble for too smal! results. 
And in case of the larger questions, it may frequently 
happen that the directors will have important informa- 
tion concerning them which it might not be pratticable 
or expedient to give out at the time. In all such cases 
of course the directors should not shrink from making 
their own decisions. On the other hand, members will 
surely feel more positively that it is their organization 
and that they are sitting at the lever of control if such 
important questions as may be prudently submitted to 
a referendum are so handled, But in all such cases 
the vote should be taken, never by having a man tmake 
up his mind all by himself without opportunity for’ wise 
judgment, but only by ballot at regular local meetings 
after both sides of the subject have been discussed by 
those present. 


Should Directors Serve as Officials? 
UR fifth question was as follows: 
“Is there greater danger from a rule saying 
that directors elected to manage the affairs of an 
association shall not themselves take salaried positions 
in the association, or (b) from a rule that permits 
directors themselves to accept salaried jobs that they 
themselves create, regulate, and fix salaries for?” 


On this question there was almost a unanimous ex- 
pression of opinion by farmer members. The vast 
majority of then do not believe that a man elected to 
serve them as a director in seeing that the organiza- 
tion is wisely and economically rum should himself ac- 
cept a salaried job for running the organization while 
he continues as director. We are discussing this matter 
more fully elsewhere in this issue. 


How Shall Contract Breakers Be 
Punished > 


UR sixth and last question was as follows: 
“Is there greater danger of punishing too se- 
verely members who break contracts, some of 
whom may be ignorant, or (b) of dealing too lightly 
with contract breakers and thus enabling the opposi- 
tion to encourage dangerous disloyalty?” 

Every contract breaker does three things: 

1, He increases the selling expenses of loyal mem- 
bers. That is to say, he keéps the organization from 
handling as much business as was promised, and be- 
cause the volume handled is smaller, the expense per 
peund is greater, 

2. The contract breaker also reduces prices for 
loyal members. This is true because the smaller the 
percentage of a crop which a codperative controls, the 
less power it has to compel and collect fair prices for 
that crop. 

3. The contract breaker helps break up cobperative 
marketing. By throwing his crop outside, he both 
weakens the codperative and helps strengthen and re- 
store the old “dumping system.” 

For all these reasons and others, it is to the interest 
of every loyal member to report and help punish every 
man whe violates his contract, The wisest policy we 
believe is to stand for strict enforcement of the con- 
tract in all cases except where the loyal membership in 
a community knows of extenuating circumstances which 
justify a lightening of the penalty, particularly in the 
case of first offenses due to ignorance. 


A Book to Get This Week 


[: ORDER to understand the real spirit and geal 





of codperative marketing, every community, county 

and state codperative leader ought to read that 
wonderfully inspiring and thought provoking volume 
entitled The National Being. This book is the work 
of one of the world’s greatest thinkers on rural prob- 
lems, Geo. W. Russell, co-worker with Sir Horace 
Plunkett in Ireland, who writés under the pen name of 
A. E. It is published by the MacMillan Company, New 
York. 


A Thought for the Week 


AT moderately, sleep at least seven hours a night 
E with windows open, take regular exercise in the 

open air every day, use no stimulants, enjoy all 
natural delights without excess in any, and keep under 
all cimcustances as serene a spirit as your nature per- 
mits.—Advice on how to live to old age as given by Dr, 
Charles W. Eliot, ex-president of Harvard University, 
on his ninetieth birthday. 
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HEN livestock are ready for market they can- 
W not be kept long but must be sold at once. Live- 
stock and their products are used every day in 
the year, but wherever more is produced than can be 
consumed as fresh meat they must be shipped. Local 
markets cannot handle more than 
sufficient to supply the local daily 
demands. To handle large num- 
bers of animals economically re- 
quires packing houses with large 
capital and extensive equipment, 
hence satisfactory livestock mar- 
kets cannot be maintained at num- 
erous small local points. Satisfac- 
mm tory markets can only be maintain- 
TAIT BUTLER ed where there is competitive buy- 
ing and where there are facilties for handling all the 
livestock offered. Local demands or a single small 
packing house cannot establish a satisfactory market. 
Hence, satisfactory markets are only maintained at 
large central points, are comparatively few in number 
and at considerable distances from the greatest num- 
ber of producers. For these reasons, livestock must in 
most cases be shipped by rail to reach a fair market. 

Granting that livestock must be shipped to reach 
the best markets, then why ship codperatively rather 
than individually ? 

The following are some of the advantages resulting 
from co6éperative shipping, over local selling and in- 
dividual shipping. 

One of the most constant complaints of the Southern 
livestock producer is that he has no market for his 
stock when produced. Such markets exist, but the 
difficulty is that the Southern producer wants local 
markets which cannot be maintained and do not exist 
in any large part of the country. The Southern pro- 
ducer is only at a disadvantage in-so far as he has to 
ship slightly longer distances, but nearly all producers 
have to ship to market and’these same markets or simi- 
lar ones are available to the Southern producers, The 
disadvantages of longer shipments and higher freight 
rates are real disadvantages, which can only be over- 
come by the production of more livestock in the sec- 
tion as a whole. When this is done better markets 
will be established at nearer points and freight rates 
will be lower as more shipping develops. 

Codperative shipping associations make established 
and constant markets available at all times to the small 
as well as the larger producers. 

Coéperative shipping, where enough stock is pro- 
duced and when enough producers codperate, makes 
regular monthly, bi-monthly, or at certain seasons 
weekly shippings possible, which is often enough to 
meet all needs. 

Codperative shipping relieves the small producer 
from the necessity of selling to a single local buyer 
and gives him the advantage of a competitive market 
at all times. 

Coéperative shipping associations enable the small 
producers to ship their small individual lots of live- 
stock at carload freight rates—in short, makes ship- 
ping possible to the man with only three or four 
animals. 

The local buyer or shipper cannot pay as much, on 
the average, as can be obtained by codperative ship- 
pers, for he must not only bear every expense which 
the codperators have to bear, but he must also have a 
profit in addition. In fact, to avoid the risks of loss 
and insure a profit he usually buys enough lower: to 
protect him against all risks. 

The codperative shipping of livestock enables the 
producer to get what the quality and weight of his 
animals justify, for the selling is done by an expert 
who knows values and there is no guessing at the 
weight. The local buyer generally knows values bet- 
ter than the producer and can beat him at guessing 
weights, which is the usual way of buying by the 
local country shipper. 





Perhaps one of the most helpful results of codéper- 
ative shipping is that it tends to develop a codperative 
spirit and mutual helpfulness afhong the producers in 
a community. 


The most.important reasons for codperative shipping 
are that it gives even the small producer the best 
market at all times and he gets more money for his 
livestock. 


Marketing Livestock in the South 


ARKETING must always follow production. 
M Markets ‘are not and cannot be developed until 

there is sufficient of the product beyond local 
needs. Before satisfactory markets can be developed 
there must be considerably more produced than the 
farm and local demands will take care of. In view of 
these facts it is easily seen why livestock markets have 
not generally been established in the South. Enough 
livestock have not been produced to justify or call for 
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established ‘nearby markets, except in a few instances. 

Moreover, livestock, even in those sections where 
most largely produced, must usually be shipped consid- 
erable distances to find reliable markets. Because of 
our failure to recognize these facts the South has 
wasted much money in unsuccessful attempts to estab- 
lish local markets. Despite the failure of nine out of 
ten local, small packing houses established-during the 
last thirty years, and their consequent failure to serve 
the expected purpose of supplying local markets, many 
cities and towns, urged by livestock producers, have 
spent their money in the useless building of packing 
houses. - 

The nature of the business of preparing and preserv- 
ing livestock products for consumption is such that 
large numbers of animals must be conveniently avail- 
able to enable such establishments to succeed. We can 
never have satisfactory local livestock markets in the 
South, nor do they exist anywhere in this country, ex- 
cept around or for a short distance from the large live- 
stock markets and packing centers. 

The quicker the livestock producers of the South 
recognize these facts, for they are important basic 
facts, the sooner will they obtain more satisfactory 
means of marketing the livestock produced. 

For instance, the large livestock producing states of 
Towa, Illinois, Indiana, Ohio, Missouri, Kansas, Ne- 
braska, Wisconsin, Michigan and several other states 
farther West have only eight or ten large or satisfac- 
tory marketing centers, and it is, therefore, only rea- 
sonable to expect that even after the South has in- 
creased its livestock production many fold, it will be 
served in the main by not more than a half dozen mar- 
keting and packing centers. We need not expect sat- 
isfactory markets, except say in some such few centers 
as Fort Worth, Memphis, New Orleans, Atlanta, Jack- 
sonville, Richmond, Nashville and possibly a few 
others. 

The marketing of livestock has many other features 
different from those of other farm products. Not only 
is it impracticable and not to be expected that they 
can be marketed at local nearby markets but must 
be shipped; but there are also many other points 
of difference. Livestock and their products are 
consumed or used every day in the year, but 
livestock cannot be stored or held by the producer be- 
yond the time they are ready for market. This fact 
and the large amount of capital and large numbers of 
animals required to make the packing business success- 
ful are the reasons why local markets cannot take care 
of producers offerings at all times at satisfactory prices, 

In short, in the marketing of livestock, shipping con- 
siderable distances is a necessity for most producers. 
The first step, therefore in the better marketing of live- 
stock in the South is the organization of local shipping 
associations and the shipping of livestock codperatively. 


Producers’ Livestock Commission 
Associations 


HE large numbers of livestock producers dis- 
tributed throughout the entire country; the neces- 
sity for producers selling their animals when they 
are ready or fit for market. in order to avoid heavy 
losses, and the necessity of shipping most market live- 
stock considerable distances by rail to reach the large 
market centers, combine to make the orderly, codpera- 
tive marketing of livestock extremely difficult. 

Little or nothing has yet been done toward the or- 
derly marketing of livestock in this country. Live- 
stock products are consumed throughout the year and 
more or less livestock are marketed throughout the 
whole year, but there are seasonal periods of excessive 
receipts at the largé markets. The difficulties and 
losses resulting from the holding of livestock after it 
is fit for market and the seasonal influences on produc- 
tion, such as the grazing of summer and the dry feed- 
ing of winter, make it practically impossible to dis- 
tribute the supplies equitably on the markets, or orderly 
market the livestock. If the producers controlled the 
processing of livestock products, if they controlled 
the packing and distribution of livestock products, 
then the depressing market effects of excessive supplies 
at certain periods might at least be partly relieved, 
but if it were granted that such control were desirable, 
it must still be a long time before such a condition 
could possibly be brought about. 

These difficult conditions are therefore probably re- 
sponsible for the fact that little or no progress has yet 
been made in the orderly marketing of livestock. Co- 
6perative marketing is also limited to codperative ship- 
ping of livestock and coéperatively managed selling 
organizations at some of the large market centers. 

Producers’ livestock commission associations have 
been organized and conducted during the last year 
or two at large markets like Chicago, St. Louis, In- 
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dianapolis, etc. Individual producers, partnerships, as- 
sociations and corporations, if actually livestock pro- 
ducers or feeders, may become members of these co- 
operative selling organizations. Codperative shipping 
associations acting as the agents of actual producers 
may also become members of these livestock commis- 
sion associations or selling organizations. Membership 
fees for associations are based on the number of cars 
shipped. Individual members of shipping associations 
who individually ship livestock direct to the commis- 
sion association pay a flat fee of something like $10, 
and a similar fee is paid by individuals or partnerships 
not members of any shipping association. The selling 
charges or commissions collected by these codperative 
selling associations are the same as those collected by 
the regular livestock commission merchants at the same 
stockyards, but any profits made are paid back to the 
shippers in the proportions in which they shipped live- 
stock. One of these livestock commission associations 
has returned to its shippers 30 per cent of the commis- 
sions collected. 

Not only are these codperative selling associations 
at the large market centers getting a fair share of the 
business, as compared with other commission firms, but 
they are also giving as good service to their members — 
at less cost. 


Co-operative Livestock Shipping 
Associations 
HE. coéperative shipping of livestock is not truly 
cooperative marketing. It is merely codperation 
among producers to put their stock on the regular 
markets to be sold by a middleman over whom they 
have no control, but whom they pay for the service, 
plus a profit. Codperative selling associations have 
also been recently established at several of the large 
markets, and of course, codperative shipping associa- 
tions may join those codperative selling associations, 
But codperative shipping associations have been operat- 
ing for a longer time and have become quite numerous 
in some states. 

The growth in numbers and business of the codper- 
ative shipping associations since the first one. was Of- 
ganized in this country (Nebraska) in 1883 offer sure 
proof of the value of those associations. 

A shipping association may be organized around any 
shipping point where there is enough livestock pro- 
duced to make a carload. All that is really necessary 
is for producers to agree to ship together, deliver the 
livestock at the shipping point according to their agree+ 
ment and appoint or hire some one to manage the 
shipments. 

In the South the county agent has handled most of 
the codperative shipping of livestock, while in other 
places a local bank has acted as secretary and shipper) 
or some local man familiar with the handling of lives 
stock has been employed to look after the shipment, 

In some cases the livestock belonging to the individ: 
ual owners is graded and classed at the shipping point 
and the producer is paid on the basis of the selling 
price of the class and the animals or weight he has in 
that class or grade. 

In other cases the animals of each owner are marked 
either by the use of paint or the clipping off of the 
hair where it can be readily seen, a different mark be- 
ing of course used for each owner and each owner 
is paid what each animal brings less its pro rata of 
expenses, 

All expenses of handling, bedding, car, freight, feed, 
yardage and commissions, etc., are paid according to 
the number or weight of animals each producer has in 
the car. 

As with all codperative marketing, each producer 
must give notice of the number and kind of animals he 
will ship on a given shipping day and the by-laws of 
the association must provide a pehalty for any failure 
to deliver stock as per promise: This is necessary, for 
if any fail to bring the stock promised there may be 
less than a carload and other shippers are forced to 
pay more freight. The penalty for failure to deliver, 
however, should not be greater than is actyally neces 
sary for the protection of those who do deliver their 
stock as per agreement. 

The livestock producers of any section or com 
munity who wish to organize a codperative shipping 


association can secure all needed instruction and help © 


in organizing, with form for constitution and by-laws, 
from their county agent, or in case there is no county 
agent, from their state agricultural college, extensio® 
division. Bulletins are also issued by nearly every 
state on the codperative shipping of livestock, 

may be had for the asking. ~ 

Satisfactory local markets, close to all, cannot be es+ 

tablished and do not exist anywhere, therefore, 
only immediate solution of the marketing difficul 
of the small producers is the organizing of codpefa= — 
tive shipping associations to ship to the larger markets - 
already established. 2 
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There are More Than 
18,000 Different Items in 
This Great Book 


SWEATE RS 


This women’s All 
Wool Sport Coat 
shown here at $3.98 
is only typical of the 
styles and values you 
will find all through tapestry 


our Sweater Store. 199" a : “ is priced 
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door weer, sports, or Think of being able ao ae 
just general wear out to enjoy the solid satisfaction of shopping to your heart’s content, 


are on 
*o doors you are al- ‘ Py é Es every 
an lee ae” ee choosing to suit yourself from huge stocks of the latest styles. has 


page of 

hat you want h ta l tha: fur- 
eee ota — ee That is exactly what thousands of new customers are doing every day— | "iture 
and exactly what millions of our old customers have been doing for years. 
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Bargain Book. No matter whether you 
are looking for chairs, couches, parlor 
suites or kitchen cabinets, you are sure 





SHOES 


Think of it! 
Brown Kid 
Lattice Pumps 
and only $2.98 
a pair. Ask 
for No. 
7TT4936P. 
There are 36 
pages of other footwear bargains for 
every member of your family in Your 
Bargain Book. 

See Pages 197 to 231 of Your 
argain Book 


RANGES 





preference for Stoves or Ranges, Your 
Bargain Book can fill your needs. We 
honestly believe, quality considered, 
that our prices are the lowest you will 
find anywhere. The Elmwood . No. 
20 T 147FP sells for $64.95. 


See Pages 666 to 680 of Your 
Bargain Boo 


AUTOMOBILE TIRES 


The Regent Super-Cord is 
a .tire that any motorist 
might be proud to have on 
his car. It is a big, sturdy 
oversize “‘shoe”’ guaranteed 
for 8,000 miles of service. 
The price though is a reve- 
lation—only $9.95 for the 
30x3% and other sizes pro- 
portionately low. 





STS ae 


See Pages 458 and 459 
of Four Bargain Book 


Small car owners will wel- 

come The Charies William 

Stores’ Special Cord—Stand- 

ard Size. A tire with the same fine qualities 

of The Regent except made in standard size. 

When we tell you , 3 poise is only $9.50 you 
will know why we if it can be beaten 

Our Speci Gonshinetion of 30x3% Cord 

Tire and Tube at $10.50 offers an even greater 

opportunity to save. 


See Pages 456 and 457 of Your 
Bargain Book 





women’s wearing apparel direct from New York City in the new, advance 


styles; shoes; men’s clothing; jewelry; hardware and farm implements. 
In fact, between the covers of this great book is carried, in a substantial 


quality and at a low price, practically everything you wear or use. 


If you have a catalog, use it today and see for yourself the big saving you 
If you haven’t one and want to enjoy the many advantages of 
This fine new catalog will— 


can make, 


the metropolis—use coupon below TODAY. 
entirely free—‘Bring New York to Your Door.” 














§. Coat of All 
Wool Bolivia fea- 
turing the new 
sleeves and the 
graceful wrap- 
around lines. An 
unusually fine val- 
ue at $39.00. Can 
be had in Navy 
Blue, Brown or 
Black, 


9 T 7O0OP 
See yee - 


Your | 
Book 
Other =, are 


shown from $6.93 
up. 








2. Smart Sports, 
Frock of All Wool! 
Tweed. The modish. 
jacket of plain ma- 
terial topping the 
plaid skirt gives it 
a truly delightful 
touch Comes in 
Henna or Brown 
mixed, at $10.98, 


24T 1227P 


See Page 64 
of 
Your Bargain 
Book 





3. Hand em- 
broidered All Wool 
Crepe models this 
long bodiced Dress 
with its finely 
plaited skirt. 
Features the new 
roll collar in con- 
trasting color to 
dress. Can be had 
in Tan, Navy or 
Brown Only 
36.98. 


24 T 1209P 
See Page 63 
of 


Your Bargain 
Book 





4. The new and 
fashionable Bolvelle 
combines with All 
Silk Satin Char- 
meuse in forming 
this ultra modish 
three-plececostume. 
Can be worn as 
either a suit or 
dress. Choose from 
Brown, Navy or 
Black, at $12.93, 


24 T i366P 
See Page 73 
of 


Your Bargain 
Book 








5. A fashionable 
and distinctive suit 
Wool Ve- 
Basket weave 
bottom on 
coat and on sleeves 
together with 
Beaverette collar 
make it a splendid 
value at $21.93. 
Comes tn 
ular colors 
Blue or Brown. 


9T 1902P 
See Page 24 


° 

Your Bargain 
Book 

Other sults are 


shown from $13.93 
up. 





nCharles William Stores ue. 


238 Stores Building, 


New York City 


Please send me FREE “Your Bargain Book” 


for Fall and Winter. 
no obligation. 


This places me under 


(Please write plainly) 








to find it here—and at the right price. 


See Pages 517 to 564 of Your 
Bargain Boo 





FLOOR COVERINGS 


In Your Bargain Book you will find 
page after page of rugs shown in their 
actual colors. Axminsters, Tapestry 
Brussels, Velvets, Ingrains—all are 
here, and all are priced unusually low, 
The one shown here, a seamless Tap- 
estry Brussels costs only $20.96 in a 
9x12 size. Look at No. 8 T 10537P on 
page 455, for our complete line of 
rugs— 

See Pages 444 to 455 of Your 
Bargain Boo 





Now Is the Time to Buy 
WALL PAPER 


F you have not already discovered, 
as thousands of our customers have, 
that now is the time to buy Wall 
Paper, and here the place to bu 
then you need your copy of this FREE 
book right now. 

It contains nearly 100 new and at- 
tractive samples “we which to select. 
It will save you time, money and 
trouble and it is FREE. To obtain your 
copy write for Catalog No. 55 TODAY. 


This Book BriagsNew Yor kt To YourDoor 





Cut Out This Coupon 


| 











Sound Principles for Co-oper- 


ative Marketing Organizations 
($15 Prize Letter) 

O-OPERATIVE marketing is essen- 

tially the democratic adaptation of 
“big business” methods to the selling 
problems of the farmer. Too much em- 
phasis has been placed on the “big busi- 
ness” end, and too little on the demo- 
cratic nature of the codperative selling 
associations, 

Community Units —The biggest thing 
that individual members can do to assure 
the success of the codperative selling as- 
sociations is to take an active part in the 
organization of strong community units. 
Unless farmers can learn to work to- 
gether in the communities in which they 
live, there is little hope of their working 
together in larger units. 

Yet larger units than the community 
are necessary in order to insure a volume 
of business sufficient to justify the em- 
ployment of specialists and experts in the 
various marketing steps and to assure 
the selling association a place as a factor 
in the market. 

Representation by trusted leaders is 
the principle that has been worked out by 
democracies to secure these larger units, 
and this principle must be applied to the 
selling associations. This can be done 
through county organizations in which 
representatives of the local units will 
meet. 

Frank discussion of the difficulties and 
problems of the associations in the local 
and county units is necessary, both for 
the purpose of working out policies to 
meet the needs of the members and of 
educating members in the essentials of 
codperative effort and of orderly selling. 

Loyaliy—Determination to stand by 
the selling association at whatever cost 
is imperative at this time. As Ben 
Franklin said to the Continental Con- 
gress, when the British were marching 
on Philadelphia: “We must all hang to- 
gether, or we will all hang separately.” 
The selling associations of the South are 
just now beginning to face their crucial 
period. 

There is a real danger of getting too 
many business men who do not have a 
sufficient knowledge of the average “dirt” 
farmer’s needs on the board of directors. 
This has resulted in some cases in too 
much secretiveness about the affairs of 
the associations, and a failure to keep 
the members properly informed of the 
problems and policies of. the associations. 

Adoption of a policy of absolute 
frankness by officers and directors with 
members, to the end that they may be 
discussed in the local and county units, 
will do more than any other one thing to 
disarm criticism and to inspire a spirit of 
loyalty. 

Salaries —Too much emphasis has 
been placed on the necessity of paying 
large salaries to get men of large calibre 
for executives, and too little on the im- 
perative need of getting the right kind 
of men regardless of how much salary 
may be necessary to get them. The in- 
clination, in some instances, has been to 
pay a man a large salary and assume 
that he is a man of large calibre and 
capable of doing the job. 

Salaries in many cases have been too 
large, but the uncertainty that attended 
the organization of the associations has 
had much to do with this. Even large 
salaries with uncertainty as to the sup- 
port that they will receive from mem- 
bers will fail to attract worthwhile men. 
On the other hand, assurance of strong 
backing: will attract capable men, even 
if the salaries are not so large. 

Open, Frank Policies—Modern busi- 
ness tends more and more toward “open 
covenants openly arrived at,” and the 
coéperative associations must. be even 
more open in their methods of doing 

business. The codperatives stand for a 
square deal for all, so why should they 





fear that the “enemy” will profit by in- 
formation given to members? 

If the associations fail, it will be due 
to one of two things or to both, It will 
be (1) lack of efficient administration, or 
(2) the lack of keeping members prop- 
erly informed. The associations belong 
to the members, therefore they have a 
right to know what is being done. Let 
us be done once and for all with the 
idea that any sort of business has to be 
done in the dark. That is the idea of the 
highwaymen and ought not to have a 
place in a cooperative association or any 
other kind for that matter. 

The Directors—In the early stages of 
the organization of the coGperative asso- 
ciations, it is preferable to place the full 
responsibility for administration upon 
the board of directors, and then if mem- 
bers feel that they haven't been given a 
square deal, they can elect other direct- 
ors. However, they will be unable to 
vote intelligently for directors, if they 
are not given full information. 

The great danger to the associations 
is the tendency of the overhead organi- 
zation to lose contact with the member. 
ship. Direct contact for furnishing in- 
formation can be established through the 


too Earehty in thé case of ignorant mem- 
bers, but there is also danger of being 
too lenient, and thus giving the opposi- 
tion a powerful lever with which to fight 
the association. Loyal members on the 
ground can be trusted to decide on the 
proper course to pursue. 

Finally.—If the members of a codper- 
ative marketing organization are kept 
fully informed, I have faith to believe 
that they can be trusted. A democracy 
moves slowly, but moves with tremen- 
dous force when it does move. I am op- 
posed to pussyfooting. I am against se- 
cret covenants of any kind, anywhere, 
and I stand for turning on the light. If 
we fail then, we shall fail nobly. 

JOHN A. LIVINGSTONE. 

Wake County, N. C. 


Don’t Lose Sight of Business 


($10 Prize Letter) 
T MAY take a certain amount of cour- 
age to say it, but it is nevertheless true 
that one of the greatest obstacles in the 
way of progress in coOperative market- 
ing is the fact that many of the farmers 
elevated to positions on the directorates 
soon lose touch with the problems that 
they are to solve. Being unused to big 














THE STATE OF GEORGIA SELLS IN CO-OPERATION WITH 


COMPETITION 


ITS FARMERS, NOT IN 


WITH THEM 


In this picture Secretary of State McLendon is shown signing a five year contract to sell 


all the cotton produced by the 
Growers Association. 


Standing at his left is J 
and the late Herbert Clay, then president of the Georgia State Senate. 


various institutions of the state through the Georgia Cotton 


E. Conwell, president of the association 
A special legislative 


act authorized the Secretary of State to enter into this contract. 


association paper and through communi- 
cations to the local organizations, but 
the connecting link in an administrative 
way is through the board of directors. 


Therefore, directors ought not to ac- 
cept salaried positions with the asso- 
ciations. Employees should be responsi- 
ble to the directors and the directors in 
turn to the members. Directors cannot 
serve efficiently in a dual capacity. As 
representatives of the members, direct- 
ors will endeavor to secure the best em- 
ployees for reasonable salaries; if they 
are themselves salaried officers, their in- 
clination may be to boost salaries in gen- 
eral in order to increase their own. 

Punishing Contract Breakers.—Treat- 
ment of those who. break contracts 
should be left largely to the discretion of 
the local units, always bearing in- mind, 
of course, the rule that contracts must 
be enforced strictly unless there are ex- 
tenuating circumstances. Local mem- 
bers can best determine whether or not 
there are sufficient reasons for dealing 
leniently with contract breakers. 

There is danger of enforcing contracts 


responsibilities they make too many cost- 
ly mistakes that could be avoided if 
proper heed were given to accepted busi- 
ness principles. 

The catch phrase, “Organized for busi- 
ness,” used by one of the popular asso- 
ciations sums the codperative marketing 
idea up in a few words. Progressive 
farmers go into these organizations hop- 
ing thereby to get more stable and better 
paying markets for their products, Fail- 
ing to obtain these results, platitudenous 
and patronizing explanations are out of 
order. They must remain business or- 
ganizations for there are old established 
institutions that can better care for the 
other interests of the farmers. 

I do not believe that there is any dan- 


ger of paying too large salaries. Expert 
management is imperative. Inefficient 
management wrecks more enterprises 


than the extra cost of getting good men. 
My experience has been that small cali- 
ber men are a dead expense. They us- 
ually prove to be butchers to every in- 
terest of the organizations. 

I believe that members would be more 





What Farmers Think About It 


“1 


Farmers’ Views of Co-operative Marketing After Personal Experience 


loyal to their associations if they knew 
the facts at all times. Nothing is gained 
by concealing adverse conditions, for “the 
truth will out” and explanation will not 
restore lost Most men are 
possessed with a goodly amount of rea- 
sonableness and will stay loyal if they 
have any hope for better results in the 
future. 


confidence. 


Directors should certainly never take 
salaried managerial positions that they 
themselves have helped to create. Noth- 
ing will more quickly destroy the good 
will of the members. D. A. SHAW. 


Jasper County, Texas. 


Co-operative Marketing Gets 
Better Prices for Nuts 


($5 Prize Letter) 

Y NUT grove is increasing its out- 
put right along. At first, I disposed 
of my pecan crop locally—then it out- 
grew the market. I was in a quandary, 
didn’t know where to ship to. There 
came some alluring offers from Chicago 
and other big cities, offering top prices. 
However, many of these markets proved 
unreliable. I shipped and could get no 
pay. Then some years, all markets seem- 
ed overstocked, and I'd have hundreds 
of pounds of fine nuts left on hand to get 

rancid and worthless. 

Now however, I’ve got in touch with 
the Nut Growers’ Exchange and sel! 
every nut I can raise through them. Am 
entering upon my third year of codpera- 
tive selling, better satisfied than ever, 

The Nut Growers’ Exchange drys, 
grades, packs and markets the nuts. Be- 
sides this, by judicious advertising, it is 
creating a market, not only at home— 
but abroad. 

Because the nuts are dried and cured, 
the Exchange can hold them indefinitely 
and command the best prices. Instead 
of the old way, where everybody dumped 
nuts on the market in the fall, flooded 
it and had to take any old price, the Ex- 
change nuts are kept and sold the year 
around. They are shipped out in just 
sufficient quantities to supply the de- 
mand. Thus, by never overstocking the 
market, a standard price is kept. 

Through the Exchange, we growers 
are enabled to sell every nut and to 
get better prices than ever before. We 
must do our part, though. There are 
certain rules and regulations we must 
abide by. First and foremost, the 
grower should not sell a few hundred 
or a few thousand pounds on the side. 
This practice tends to ruin the stabiliz- 
ing of prices. The thing to do, is just 
to forward that order on to the Asso- 
ciation. You'll reap more benefit in 
this way in the end. 

MRS. J. D. ALISON. 

Dallas County, Ala. 


Don’t Be Just a Member; Be 


a Booster 
($5 Prize Letter) 
UR directors are all big and reliable 
men, giving freely of their time and 
brains, and results are following, They are 
not, however, as a rie, expert cotton men, 
When they employed the best cotton man 
that can be had for sales manager, (as 
we think they have in South Carolina), 
and pay him what he is worth, don’t tie 
his hands by restricting his authority, but 
give him a chance to use the brains they 
are paying for. He can’t go far wrong 
before they will find it out, and he will 
probably go a long way right. 

Just delivering his cotton is not the 
only duty now of a member. He is 
standing in his own way unless he boosts 
and does his part to increase the mem- 
bership, for every cotton producer who 
has not become a member of the asso- 
ciation is holding back to that extent 
every other producer. 

GEO. W. CRAFT. 

Aiken County, S. C. 
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One Problem 
Less in the 
Farm Kitchen 


UT goes the baking “‘prob- 

lem”’ when White Ring steps 
into your kitchen! Straightway 
you know the convenience that 
only self-rising flour can give, 
the precious minutes saved for 
other home-making tasks, the free- 
dom from costly failures. 


Your men folks and children, out- 
doors all day long, need the 
flavorsome food value that’s in 
biscuits, hot cakes and pastries 
made with White Ring. Two 
recipes, favorites with every farm 
family, are just below. Others will 
follow—watch this column! 


eB 


White Ring Biscuits 











4 level cups White Ring self-rising 
our. 

4 level tablespoons shortening. 

1 cup sweet milk or cold water. 


Mix shortening into the flour 
thoroughly. Stir in sweet milk or 
water until dough is soft. Roll out 
on lightly floured board. Bake in 

ot Oven ten to fifteen minutes. 





White Ring Hot Cakes 


2 level cups White Ring self-rising 
flour. 

1 or 2 eggs. 

1 cup sweet milk or cold water, 


Beat eggs thoroughly. Stir in 
sweet milk or water, then add flour 
to right consistency. Cook this batter 
on a hot greased griddle until lighe 
brown. Serve immediately with 
butter and maple syrup or honey. 


If you prefer plain flour, be sure 
you get Cole’s Omega, for over 
80 years the leading soft wheat 
flour: Omega Self-Rising, the 
finest self-rising flour money 
can buy. 


H. C. Cole Milling Company 
Chester, Ill, 


Ln 


TE 






Self-Rising Flour 


It’s Healthful---Dependable---Economical 



































$52.50 Piet Yo 


ness. 90-Day Trial 


catalog showing 
prices. G 
Griffin, Ga 


actory. 
Buggies, Wagons and Har- 
Life- 
time guarantee. Write for 
reduced 
a Buggy Co., 


. . 
The Cotton Sign-up Campaign 
Making Progress 

S A RESULT of the “More Money 

for Cotton” campaign, which opened 
actively several weeks ago, many cotton 
growers of the South are joining the 
American Cotton Growers Exchange in 
its affiliated state organizations, to avail 
themselves of the codperative marketing 
of their crop. 

Perhaps the outstanding element mak- 
ing this substantial gain possible, is the 
record of the association last year in re- 
turning to the association members more 
than $25 per bale additional profit over 
the price secured by individuals through 
street sales and the dumping process. 
The most active workers in the entire 
campaign have been last year’s members, 
who having participated in this substan- 


tial additional profit, are successfully se- 
curing their cotton growing neighbors 
and friends as members of the associa- 


tion, to further increase the baleage to 
be handled along codperative lines. 

The Georgia Association reports sign- 
ing of new membership contracts at the 
rate of 5,000 per month, with confident 
fecling that by the end of the campaign 
their membership will approximate 40,000 
members. North Carolina reports a very 
substantial gain in membership, as well 
as considerable interest in the movement. 

Tennessee reports that their 
growers “have at last come to the reali- 
zation that only through codperative 
merchandising of cotton can a fair profit 
come to them for their year’s labors and 


} 


cotton 


realization, Tennessee reports, is being 
shown through the rapid increase in 
memberships. 

The Alabama Association reports 
indications are favorable to a doubling 
of their membership over the previous 
year, and that delivery of cotton by old 
members will be much larger than last 
year. 

South Carolina is being covered by 21 
of the most prominent men in the state 
on a speaking tour in the interest of the 
“More Money for Cotton” campaign, in- 
cluding the Governor, United States Sen- 
ators Ellison D. Smith and Nat B. Dial; 
Congressmen J. F. Byers and John S., 
McSwain, Dr. Henry Nelson Snyder, 
president of Wofford College, and oth- 
ers. According to the report from South 
Carolina, these speakers are being enthu- 
siastically greeted and the membership 
greatly increased. 

Arkansas reports 1,200 new members 
in two weeks; all contracts averaging 
about 15 bales each. September 1 the 
Arkansas Cotton Growers’ Association 
had a membership of nearly 15,000. 


1 
that 
tnat 


Oklahoma likewise reports tremendous 
gains, the results for July being more 
than 15 times the number of contract 
members signed up during the month, as 
compared to the initial month of their 
organization. July new members show 
a 60 per cent increase over the member- 
ship for June, and it is reported that the 
state office now has on hand a total of 
3,055 July written contracts, for the 
marketing of cotton through the codper- 
ative plan. Oklahoma also reports an 
overwhelming response from the press 
of the state in the interest of the cam- 
paign. 

In Texas the response is as large as in 
other states. Prominent bankers, busi- 
ness men, chambers of commerce, com- 
mercial organizations and institutions 
have been lending their full support to 
the movement in Texas, as well as the 
press of the state. 

Preconceived notions about cotton 
marketing have been dispelled, and people 
now realize that it is purely a business 
move, founded on principles, seeking to 
serve alike the farmer, manufacturer, 
and the consuming public by the elimi- 
nation of waste, the shortening of the 
route between the purchaser and con- 
sumer and by the stabilization of prices. 
L. K. McKAY, 





ANT to do something pleasant that will 
mean a better school next year? Give the 
teacher a welcome-back party when she re- 
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Montgomery Ward ?@. 
The Oldest Mail Order House 
is Today the Most Progressive 


Y our Copy of this New Fall and Winter 
Catalogue Is Waiting for You 


One copy of this new complete Catalogue is here—waiting for you 
merely to fill in the coupon below with your name and address. 

Your copy of this Catalogue is waiting—to bring into your home the 
lowest prices of the year, to bring to you and your family an opportunity 
for saving so important that you can not afford to miss it. 


: This Book Keeps Prices Down 


You too may as well save money on nearly everything you buy. Ask 
for this Catalogue and see for yourself the lowest price, the right price 
to pay. You do not need to pay more. 

In our work of ‘‘ keeping prices down” we have searched the markets 
of the world. Over Forty Million Dollars’ worth of goods have been 
bought at the lowest possible prices and the savings are passed on to you. 

And with this saving, with these low prices, there is also an assur- 


ance of dependable quality— 
Ward Quality. We sell only 
the kind of goods that stand 
inspection and use—the kind 
that will hold your patron- 
age. We maintain the stand- 
ard of Ward Quality no mat- 
ter how low the price. 


Everything for the Home, the 
Farm and the Family 


FOR WOMEN: This book shows 
the best New York Fashions, se- 
lected in New York by our own New 
York Fashion Experts. And every- 
thing is sold without the usual 
“fashion profits.”” This book will be 
a delight, a matter of style news; 
and a saving to every American 
woman, . 

FOR THE HOME: Carpets, 
furniture, bedding, electrical de- 
vices, everything new for home use; 
everything used in decoration and 
to make the home modern and com- 
plete. And the prices always mean 
@ saving. 

FOR THE MEN AND THE 
FARM: Everything a man uses or 
wears, from tools and hardware and 
famous Riverside Tires, to virgin 
wool suits—often one-third less than 
prices you are paying. 

The coupon below brings this 
new, complete Fall and Winter Cat- 
alogue to you and your family— 
entirely free, 


Montgomery Ward & Co. 
Chicago KansasCity St. Paul 
Portland, Ore. Fort Worth 








turns this fall. 
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TO 
MONTGOMERY 
WARD & CO. 
Dept. 18-H 


Chicago, Kansas City, 
St. Paul, Portland, Ore. 
Fort Worth, (Mail this cou- 
pon to the house nearest you. | 
Please mail me my free copy of 
Montgomery Ward's complete Fall 
and Winter Catalogue. 


Name. ..cccccccccsccsevesesscoseseese 


Address .. oc cccedeccccccecevececeesoesers 
















































































The Mark of aGoodFarmers 


THE farmer today is a business man. 
And he has figured his business down 
to the last penny. 

| As a farmer, you know that it is 

very poor business to put your good 
money into a binder and then let it sit 

out all winter, or not to insure a barn 

full of timothy hay, grain and live 

stock against fire. 

Apply this principie of protection [ 
and insurance to the finest piece of : 
machinery on your farm—your Ford. F 

One Ford-owning farmer out of 
every five today has insured the life 
of his car with a set of Hassler shock 
absorbers. iB 

A set of Hasslers under your Ford f 
marks you, with your neighbors, as a R 
man of good business judgment—the : 
SS kind of man that never neglects 

machinery—the kind of man that i 


Write for dd tan Big. -‘mMsutes his investments. i 
ag This new Hass- iI 
aan Wal ao ek tae There is the proper type Hassler for I 
its human interest, wo mat every Ford model and there is a "| 

Hassler dealer in your nearest town, 4 


ter what car you drive, 
 aweey RosBerT H. HASSLER, INC. 
Indianapolis, U. S. A. 
ROBERT H. HASSLER, LTD. Hamilton, Ontario 
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SHAS SLER 


MARK HECISTERED 


Shock Absorbers 
“One car out of every ten in use today is Hassler equipped 
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One Year of 


N A WAY the story of the Alabama 
I Farm Bureau Cotton Association 

reads lixe a fairy tale. It has been so 
nearly perfect in its operations as to give 
it an air’of myth, but the members know 
that it is real. They have received the 
cash for their cotton which tells the 
rue story. 

The first of July, 1922, this Association 
was incorporated. The charter member- 
ship campaign had closed a few weeks 
previously. A board of directors had 
been elected by the members and this 
board, in turn, selected the officials. 
John S. Kernachan was elected presi- 
dent; Allen Northington, general man- 
ager, and H. S. Houghton, treasurer. In 
the main, these three men have guided 
the Association which made such a splen- 
did showing in one year. 


Alabama Money at 5 Per Cent 


Oe of the first duties of the Asso- 
ciation was to make arrangements for 
enough money to finance its business. 
Upon application the War Finance Cor- 
poration granted a loan of $3,000,000. 
A loan of $1,000,000 was accepted from 
a New Orleans bank on condition that 
it was needed. During the year 200 Ala- 
bama banks loaned to the Association 
$4,235,200 at an interest rate of 5 per 
cent per annum which set a new low 
mark for interest rates in Alabama, so 
far as farmers are concerned. Pre- 
viously 8 per cent was considered rea- 
sonable by most of them. 

None of the $3,000,000 loan granted by 
the War Finance Corporation was need- 
ed, but $460,000 of the $1,000,000 loan 
granted by the New Orleans bank was 
used for a short time. Thus, in the 
main, the Associatoin did its financing 
at home, and the Alabama bankers who 
loaned the money to the Association 
were delighted with the business. 

At the beginning of the delivery sea- 
son many false reports went the rounds. 
Most of them were originated and cir- 
culated by those who had been faring 
sumptuously by handling cotton, taking 
tolls out of proportion to service ren- 
dered. Many members delivered cotton 
to the Association while wondering ii 
they would ever hear from it. Others 
had no idea as to how much they would 
get for it, but were fairly certain that 
they would get something. 


Cotton Was Merchandised 


N THE meantime, the officials were 

leaving no stones unturned to carry 
out their purpose of merchandising cot 
ton by selling it orderly and efficiently. 
Experts had been employed to have 
charge of the different departments and 
as cotton was received it was recorded, 
sampled, and graded promptly, and re- 
ports sent to the owner immediately. 
There was no guess work about grading. 
It was done accurately. Men who are 
well versed in cotton marketing, and 
also the cotton market, had charge of 
the selling. During September, October, 
and November, when independent grow- 
ers were dumping their cotton on the 
market almost as fast as they picked it, 
the Farm Bureau Cotton Association 
sold very little. In fact, its total sales 
to December 1, 1922, consisted of only 
4.229 bales out of a total of 57,410 bales. 


Sold on Strong Markets 


N EXAMINATION of the records 
of the Association shows that it sold 
cotton every month of the year except 
August. This is explained by the fact 
that the Association was not ready to 
sell cotton in August of 1922, and by 
August, 1923, all pools were closed. The 
Association followed the policy of sell- 
ing cotton when the market was strong, 
making no sales when it was weak. At 
the same time the cotton marketing as- 
sociations in other states were practicing 
the same policy of orderly marketing, 





and. this practice had much influence in — 
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Co-operation © 
Cotton Association Members Gained $25 a Bale 
By P. O. DAVIS 


stabilizing the market. With more cof 
ton under contract the codperatives wil] 
be more effective as prices stabilize jp 
the future. 

The distribution of money received 


from the sales of cotton was likewise 
orderly. When members delivered their 
cotton, those who requested it, received 


an advance of 12 cents per pound and 
the season was not far advanced when 
this was increased to 15 cents. The 
next distribution or payment was for 5 
cents per pound. Three others of 2 
cents a pound each were made, the last 


beimg mailed on August 15. This final 
check brought the total up to 26 cents 
per pound. 


Orderly Payments Help 
ONTRARY to the expectations of 


many farmers, orderly payments were 
a great blessing instead of a handicap, 
During the membership campaign, one 
of the chief objections raised by farm. 
ers to becoming members was that they 
would have to wait for part of their 
money. By experience they have learn- 
ed that it pays them to wait. They need 
money throughout the year, and by codp- 
erative marketing they get it throughout 
the year. They got their first payment in 
the fall, the second coming before Christ- 
mas, and the other payments came when 
ibers needed money to buy seeds, 
fertilizers, farm implements, to pay for 
cotton chopping, and meet other exe 
penses. By coming in August the final 
payment created a change explained by 
one member who said: “In the past I 
have always been flat broke in August, 
but this year I have moncy.” Peculiar 
enough, the final checks reached many 
members when they were fighting cotton 
army worms and needed money to buy 
poison. 
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The advantage of codperative markete 
ing in placing farmers on a cash basis 
is a great advantage indeed. If it does 
nothing more than destroy a wretched 
credit system which is now in practice 
it will be worth many times its cost. 


Advantage $25 a Bale 


HE net price of 26 cents per pound to 

members of the Cotton Association 
is at least 5 cents per pound, or $25 per 
bale, more than the average price received 
by outsiders. On the 57,410 bales handled 
by the Association, this wes a net saving 
of $1,435,250, and this direct saving was 
only a fraction of the achievements of 
the Association. In brief, it is the be- 
ginning of a new day for cotton growers 
who have learned that they can manage 
their own business. The improvements 
along many lines were beyond their ex- 
pectations. 

With experts in charge, country damt- 
age was eliminated, sampling reduced to 
one, lower interest rates obtained on 
money borrowed, lower insurance and 
storage rates secured, salaries and come 
missions of a large army of unnecessafy 
middlemen were eliminated, and orderly 
selling practiced. Even the one sample 
taken from each bale was saved and sold 
for the member. In this way 113 bales 
were saved. 


The old cry about holding cotton for 
a certain figure, which has been heard 50 
frequently in the past was neither mefe 
tioned nor considered. The officials at- 
cepted the conditions as they were 
made the best by doing business on am 
efficient business basis. 


Members Well Pleased 


INAL testimony as to the success of 

the plan is being made by the mem- 
bers themselves. Immediately after the 
final settlement President Kernacham 
visited members, county agents, and 
business men in nine counties, finding only 
one dissatisfied member. The act 
the total membership of the Association 
has increased from 11,000 to 20,000 since 
(Concluded on page 23, column 9 
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Members Must Really and 
Actively Control 


10 FARMERS’ organization can suc- 
ceed unless the members really and 
actively control. No leaders, however 
good, can atone for lack of member-in- 
terest. 
Assistant 
Charles W. 


to say on this subject:— ~- 


Secretary of Agriculture 
Pugsley has the following 


“The most important factor in the suc- 
cess of any farmers’ organization is the 
active interest of individual members. 
The cause of the death of practically 
every organization that has ceased to 
function can be traced directly or indi- 
rectly to the lack of the individual mem- 
ber’s interest. Officers of the right sort 
may be able to maintain the influence of 
a farmer’s organization for a time, but it 
is impossible for them to maintain it in- 
definitely. When members are not indi- 
vidually a vital part of an organization 
the officers soon become of no more 
force as officers than they would be as 
individuals. Strong local units are nec- 
essary to maintain members’ interest in 
any large organization. , 


“I sometimes fear that we lose sight 
of the importance of the local unit as 
the vital part of a farm organization. 
As a matter of fact, the local unit is the 
heart of every organization. It is the 
part which furnishes the very life blood. 
Like the heart of the human body, it oce 
cupies an inconspicuous place. Its pres- 
ence is seldom realized and its detailed 
functions are seldom discussed. Its 
work is not spectacular. It is its work, 
however, which makes possible the func. 
tioning of the other parts of the body. 
If you remove or greatly injure the 
heart the animal body dies. Just so with 
the farmers’ organizations, As soon as 
the locals cease to function the organiza- 
tion starts to decay. 


“The action of a farm organization 
rests in the governing machinery which 
is established. Whether we are thinking 
of local organizations, state organiza- 
tions, or national organizations, the 
directing power is usually lodged in 
elected officers and boards of directors. 
This power, however, cannot function 
for long without the continued stimula. 
tion of the locals. Neither can it func- 
tion unless it gets its ideas continually 
purified and approved by the locals. It is 
this purification which is so 
often neglected in farmers’ organiza- 
tions. They must, of course, depend 
upon the officers for final direction, but 
unless there is a continual operation of 
the principles of initiative and referen- 
dum, the officefs soon grow away from 
the members and the supply of life blood 
is interrupted. If you will think back 
over the history of practically every 
national farmers’ organization you will 
find that its principal trouble can be 
traced to a tendency of the leaders to 
Separate themselves from the members, 
or of the members to lose interest in the 
leaders.” 


process 


Canada Plans a Huge Wheat 
Pool 


(THREE prairie provinces of Canada, 
'4 all large wheat producing countries, 
are planning a giant wheat pool on the 
plan used so successfully by the Okla- 
homa Wheat Growers’ Association, it 
is learned. 


Aaron Sapiro, noted codperative mar- 
keting authority and originator of the 
Oklahoma plan, recently was in Canada, 
and a great deal of interest was manifest 
in the formation of a wheat pool. Sapiro 
declared the Oklahoma body to be the 
Most successful in the United States and 
urged the Canadians to model their pool 
from the one in this state. 

When the Canadian pool gets into 
actual operation, the three largest wheat 
Producing countries in the world will 
have pools, a voluntary wheat pool was 
Successfully operating in Australia for 
some time and Canadians are very en- 
thusiastic about the prospects for such 
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Foe the new remarkably low 
completely installed price of 
Delco-Light you get more than 
You get 
the full outfit shown above, in- 
stalled completely in your home, 
This 
full outfit consists of the following: 


merely a lighting plant. 


ready to turn on the lights. 


1—One standard Delco-Light plant, 


the most popular size—Model 
866, 850 watts capacity, 32 volts. 


2—One standard Delco-Light Exide 
Battery, 16 large capacity cells, 
extra thick plates and heavy 


glass jars. 


You have wanted a Delco-Light plant. 


3—The installation of plant and 
batteries — except purchaser to 
furnish concrete base for battery 
rack, 


4—Wiring house for ten (10) lights 
——to be located wherever speci- 
fied by purchaser, 


5—One general power outlet to be 
located in house wherever speci- 
fied by purchaser. 


6—Standard set of ten (10) drop 
lights with sockets installed in 
house. 


7--Ten (10) standard electric light 
bulbs. 


Here és your big 


Opportunity to get it. See the Delco-Light Dealer today. 
DELCO-LIGHT COMPANY, DAYTON, OHIO 


Subsidiary of General Motors Corporation 


Home Light & Power Co., In P. O. 


The Domestic Electric Co., 2019 


. J. Murphy, Cor. Pearl & Roach Sts,, Jackson, Miss. 


Dependable 


DELCO-LIGHT 





c., P. Box 1518, Richmond, Va. 
E. H. Danforth, 168 Spring Street, Atlanta, Ga. w. 
Fi Ave., N., Birmingham, Ala. H. 


Geo. M. Foos, 200 St. Louis St., Baton Nurse. La, 
P. Galloway Co., 412 Center St., Littio isock, Ark. 

R. Colby. 278-280 Monroe Ave.. Moma 

East Tenn. Electric Co., 
















~~ and you 
get all this 
for the | 
Lowest 
COMPLETELY 
INSTALLED 
Price 
ever Announced 


See your Delco- 
Light Dealer or 
Mail fre Coupon 


foun 


718 S. Gay Street. ‘itle, 7 





Detco-! * Co, Dayton, Ohio. 
Please send me dciails of the 
lowest completely installed price 
ever announced for a farm electric 
plant. Pro. F. 10 
PND ccncenigtibhRinict: ain ncingubamiaties 











NEW LAMP BURNS 
94% AIR 


Beats Electric or Gas 


A new oil lamp that gives an amaz- 
ingly brilliant, soft, white light, even 
better than gas or electricity, has been 
tested by the U. S. Government and 35 
leading universities and found to be su- 
perior to 10 ordinary oil lamps. It burns 
without odor, smoke or noise—no pump- 
ing up, is simple, clean, safe. Burns 94 
per cent air and 6 per cent common kero- 
sene (coal oil). 

The inventor, F. O. Johnson, 609 W. 
Lake St., Chicago, Ill., is offering to send 
a lamp on 10 days’ FREE trial, or even 
to give one FREE to the first user in 
each locality who will help him introduce 
it. Write him today for full particulars. 
Also ask him to explain how you can get 
the agency, and without experience or 
money’ make $250 to $500 per month... | 








TOM 

HUSTON 

POWER 

STUMP 

ties cael PULLER 
AND A FORDSON 

Nothing on earth equals this Outfit for 


clearing land rapidly and at low costs. 
Write for more information 








TOM HUSTON MFG. CO., Columbus, Ga. 
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DVERTISED PRODUCTS have a good reputation 
They cost no more, often less, than 

the non-advertised stuff which may or may not be 
good. Better be safe than’sorry. Buy advertised products 


for quality. 
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or fastest selling line of 
tailored er clothos 
ever pat on id 
with guarantee of Gatis- 
faction or Money Back. 


aren 
we —ABBO- 
LUTELY FREE to ela 
these We bat x Lt: 
train you to $8,000 
to 85,000 = year! 
> FREE SAMPLE OUTFIT 
NS 
5 Styies, real cloth 
coneiee. ecder'bisks, 
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The Progressive Farmer 


This Georgia County Coodperates 


Business Men and Farmers of Mitchell County Work Together for the Common Good 
By P. E. BAILEY 


AST year’s cotton crop started the 

movement of codperation in Mitchell 

County, Georgia, when it dropped to 
a little less than 10,000 bales, whereas it 
had been running around 12,000 to 15,000 
for the county in former years. This 
year the crop will not go so high as last 
year, despite the fact that a much greater 
acreage was planted this year. Necessity, 
as always, makes invention—in this case 
we would insist that it is preservation of 
our natural: resources that we have gone 
after. As direct evidence we want to tell 
you of a man who is getting $20 a week 
who heretofore let that $20 go to waste 
with his eyes open, and he is only one of 
many who have not opened their eyes 
but who are getting weaned rapidly. Mr. 
Philip Moye, a young, intelligent, practi- 
cal farmer who lives a few miles from 
Camilla, is milking 15 head of piney 
woods cows that have been and still are 
grazing on the range, and is selling close 
to $20 worth of cream a week from 
these cows. Mr. Moye has bought one 
sack of cottonseed hulls for the lot. 
They are paying Mr. Moye’s way now. 
In addition to the cream they furnish, 
they are fattening 20 pigs. Conservation 
—that is what we are trying to do for 


dealer, handling cows, hogs, horses, and 
mules, and Mr. W. E. Hughes, who is 
secretary of the Georgia Manufacturing 
Co., got together with the idea of mar- 
keting codperatively the farm products 
usually sold, at a loss to the farmer, 
through other channels. Mr. Metcalf 
gave up his hog and cattle buying and 
induced the other buyers to do the same, 
and as president of the Mitchell County 
Livestock Sales Association, with Mr. W. 
E. Hughes as secretary and treasurer, 
organized, at a mass meeting, less than 
a year ago. Since that time the asso- 
ciation has held a sale on the first Tues- 
day in each month, regardless of the 
fact of quantity or quality offered— 
whether one car or a train load is offer- 
ed. Right here we wish to note that the 
Federal Government as well as the State 
Department of Markets have helped and 
fostered our efforts in every way possi- 
ble., They furnished us with competent 
men to assist in the operation of the 
actual selling end, helped secure buyers, 
etc. This particular activity deserves a 
whole article but we have not the space. 
During its short life the association 


chickens, netting in round numbers $20,- 
000 to the farmers. 
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our county, and what you can do for 
yours. Read on, My Brother, if you 
can stand it. 

Mr, M. H. Metcalf, who is a livestock 












has sold 130 cars of hogs, bringing ap- 
proximately $100,000, and 25 cars of 
cows, bringing $25,000, all sold direct to 
the packers. 









The Great Usefulness 


of the New Vs h. p. 
McCormick-Deering Engine 


< y's SEE the new 1% h. p. McCormick-Deer- 
ing Engine standing quiet, compact and 
unassuming at the dealer’s store, it is hard to 
realize the great range of its usefulness and the 
degree of the power it will deliver at trifling cost 
of operation. 


Two cents worth of fuel in this McCormick- 
Deering Engine will do any of these jobs: 


Separate 4000 pounde of milk. 
Pump 3000 gallons of water. 
Shell 25 bushels of corn. 
Grind 6 bushels of feed. 

Cut 1 ton of ensilage. 

Press 15 gallons of cider. 
Grind 2 bushels of corn mea? 
Saw 1 cord of wood, 
Churn 200 Ibs. of butter. 
Bale % ton of hay. 
Clean 30 bushels of 
seed wheat. 

Grind 25 galione 
of cane juice. 

Light up theiarm 
for 2 hours. 

Do a family’e 
weekly wash- 
ing. 

Grind the mower 
knives for e 

season. 
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Such many-sided labors may be turned over to this tireless hired 
man the day it is set down on your place and for years to come. It is 
of lasting reliability and you will know why when you have inquired 
into the details of its construction, 


The new McCormick-Deering rans at low speed (500 rp.m.). It is 
equipped with Bosch high-tension magneto and spark plug, removable 
cylinder, enciosed crank case, throttle governor, simple fuel mixer, and 
large, well-made, replaceable bearings. It has a simple cooling system 
and an unfailing oiling system. 

This 1’ h. p. size operates on gasoline. The other McCormick- 
Deering Engine sizes, 3, 6 and 10 h. p., use kerosene as fuel. ll are 
made of equally high grade materials throughout and include many of 
the features named above. 






Write for detailed information. Stop at the 
McCormick-Deering dealer’s store and go 
over the engine of the size you require. 


INTERNATIONAL HARVESTER COMPANY 
606 S. Michigan Ave. {iicomornted) Chicago, Illinois 
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The hog and chickens business was As a development of the chicken idea, f 
run as a single unit to start with, but and an inspiration to the chicken raisers, 
they both grew so fast that it was neces- Mr. A. C. Patrick operated for the first ye 
sary to separate them. Mr. Hughes of part of the year a 3,000 capacity incu- yt 
the Livestock Association, was elected bator, and opened September 1 with a co 
president of the Mitchell County Poul- double amount. Mr. Patrick has hatch- ge 
try Association. Mr, Hughes, having ed 9,292 little chicks which have gone on ci 
had experience in the sales end of the the farms of the immediate community co 
livestock business, was eminently fitted to produce eggs for the cooperative la 
for the duties in the association. Being sales. Mr. Patrick is vice-president of 
a chicken fancier himself, he has de- the White Leghorn Association of er 
veloped the production of purebred Georgia. pl 
chickens to a marked degree. The ulti- ® . pin ae 5 of 
mate end to which he is working with he next cooperative organization in or 
the association is a carload of White Camilla is the business club of the men be 
Leghorn eggs per week from the county, ™ the town. They have formed them- su 
Col. C. E. Watt, Jr., is developing the selves together = the Lions, which - sp 
Ancona strain with wonderful success, Primarily a social organization, but to 
These two men are mentioned because of Which has to take care of the economic pu 
their distinct strain development. Mr. interests of the county at large. We W: 
J. H. Philips is putting in 10,000 White ™ention the Lions here because they na 
Leghorns. We mention him to give you came along with the codperative idea b 
some idea as to the size of the develop- and, in fact, they are a large part of th sn 
ment of the chicken idea under the co- Motive power that pushes over deals for : 
éperative influence of a well conducted the county, For instance, when the pea- 
association. The association holds chick- "Ut Cooperative sign-up campaign was “ 
en sales once each month, the first Tues- PUt On in Mitchell County, the Lions ~ 
day in each month—the same day as the turned out as one man and signed up “" 
livestock sale. All chickens that come that portion of the county allotted to a 
are sold regardless of the size, shape, or Camilla as her part of the county to ei 
quantity. And during its short life, the work, in short order. We don’t want to 
Poultry Association has sold 10 cars of (Concluded on page 22, column 3) th 
r Nell . re 
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A Market Before They ke 
Become Valuable—= 


The value of any product, whether 
from farm or factory, depends upon 
its being taken to the place where 
there are people who need that par- 
ticular product and are willing to 
pay the right price for it. 

Coal lying in the ground, cotton 
growing in the field, steel at the foun- 
dry, lumber at the mill, fruit on the 
trees, corn in the shock, tobacco in 
the warehouse and cement at the 
plant; all have little real worth until 
they are transported to where there 
is a market for them. 

Diamonds are worth no more than 
cobble stones until they are taken to 
the people who are ready and willing 
to exchange dollars for them. 


The Louisville & Nashville Rail- 
road performs a valuable service for 
the farms and factories of the thir- 
teen states in which it onerates, by 
carrying their products to important 
markets and to Seuthern ports for 
shipment to the consuming nations 
of the world. 
The prosperous condition™ off the 
territory served by the L. & N. has 
been brought about largely by the 
excellent service rendered by this Rail- 


road in getting the products of the 
farms and factories to the markets, 
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fs There Danger of Poisoning 
from Sprayed Fruits? 


nr ARS of arsenic have 
been used by agriculturists for many 

s to destroy plant pests, and of late 
years the salts of lead and copper have 
come into use for the same purpose. So 
general is the application of these insecti- 
cides that at present they are used, more 
commonly in the form of sprays, by all 
large producers of fruits and vegetables. 

The poisonous constituents of the mod- 
ern spraying materials have led, natur- 
pily, to a consideration of the possibility 
of poisoning the consumer of such fruits 
or vegetables. Many investigations have 
been made to determine whether or not 
such food products which have been 
sprayed contain sufficient arsenic or lead 
to be a danger to the health of the 
public. It has been shown, in a general 
way, that such products may contain 
gmall amounts of arsenic or lead but that 
the quantities of these poisons are too 
small to lead to ill effects. 

The United States Department of Ag- 
ficulture Bulletin 1027 contains the re- 
port of a recent exhaustive investigation 
of this subject which involved thousands 
of tests and analyses on apples, pears, 
peaches, plums, cherries, grapes, cucum- 
bers, celery, and tomatoes. 

From the results reported it is evident 
that when fruits and vegetables are 
sprayed in accordance with the directions 
recommended by the various Depart- 
ments of Agriculture, very little of the 
poisonous material remains on these 
fruits and vegetables at the time of mar- 
keting, while the quantity in the portions 
eaten is still less. 


How You Can Help Us 


‘ALMOST everything the farmer buys 

is higher than ten years ago. The 
Progressive Farmer is one of the few 
necessities that does not cost more to the 
man who reads it. The fact is, however, 
that it does cost a great deal more to get 
out The Progressive Farmer than it 
used to, though we have not asked our 
readers to pay more for it. 

We want to continue to send you The 
Progressive Farmer a year for a dollar, 
and as there are a number of things our 
readers can do to help keep down ex- 
penses and therefore hold the price of 








the paper where it is at present, we are 
going to ask your help in these things. 
1, About two weeks before your sub- 
scription expires, we send a_ renewal 
blank along with your paper telling you 
that your time will soon be up and urge 


you to renew. It costs us very little to 


send you this blank as it does not have to 
be put i: 1 an envelope, addressed, or extra 
postage paid for sending it. If you de- 
lay sending in your subscription, we 
write you a letter, because we don’t want 
to cut you off without fair warning, 


and this costs us money. You may still 
delay till we send you several letters. Of 
course, this doesn’t amount to much in a 
few but if a larfe percentage 
of our 350,000 readers delay, the cost of 
constant reminders amounts to a big sum. 
May we not ask you to renew promptly 
therefore? 


cases, 


2. Ancther way in which you can help 
us is by renewing for several years. This 
will save us a lot of trouble and expense 
M entering your name on our subscrip- 
tion list each year and it will also greatly 
reduce the number of mistakes made. It 
will also save you the trouble of bother- 
ing or being bothered about your sub- 
Scription so often; and the reduced rates 
we give on long-time subscriptions will 
Save you money—and will save us money 

use it will reduce the expense in 
ling your business. 
_ Won't you codperate with us in keep- 
img down expenses—and therefore the 
Grice of your paper—and at the same time 
» Make it possible for us to give you better 
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Use coupon below 


Enjoy thirst~ at home as 
well as when in town. 
Bring home a case of 
Coca-Cola— you can 
get it from your dealer. 
You'll surely please 
the family. 











Here is a pure and whole- 
eome beverage. And the 


distinctive bottle is the AS 
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Send 10c for These Useful Souvenirs 










An attractive pair of cuff links, a vg y 
useful thimble and a book of Pa ys 
“Facts” about Coca-Cola, beauti- a 
fully illustrated in colors. d _ 
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MUNSON 


U.S. ARMY “siee 
SEND NO MONEY 


Just give size and we will send § 
you the biggest work shoe bargain 
offered inyears, Inspected and 
built to rigid specifications. 
Made on the Munson last, of 
triple tanned chrome lea- { 
ther. Solid oak leather 
goles, Dirt, water and 
acid proof. 
postman $2.75 
plus postage 
on arrival. Sizes 
Money back if % tol2 
not pleased. ‘= YOU SAVE $2 
L. SIMON COMPANY, Dept. C. 
629 First Ave. New York City. N.Y. 











ebitagle:tWusives 


The Only Original and Genuine 












HE only way to measure Fence cost is 

by years of service. American Fence 
lasts longer. More pounds of steel, long 
life gaivanizing, better construction. 





ABSORBINE 





Removes Bursal_ Enlarge- 
ments, Thickened, Swollen Tis- 
sues, Curbs, Filled Tendons, 
Soreness from any Bruise or Strain. 
Stops Spavin Lameness. Allays pain. 
Does not Blister, remove the hatr or 
lay up the horse. $2.50 a bottle, 
delivered. Book 1 R free. 

WwW. F. YOUNG, Inc., 384 Lyman St., Springficld, Mass. 


It protects your property in the best pos- 
sible way—at the least possible yearly ex- 
pense. 


Quick delivery from your local dealer on 
American Fence and Steel Fence Posts. 








AMERICAN STEEL & WIRE COMPANY 


. Chicags ” New York Boston Dallas Denver 
































DOES YOUR SCHOOL NEED MONEY? 





DOES YOUR CHURCH NEED MONEY? 
DOES YOUR SOCIETY NEED MONEY? 


If you are interested in raising money for your School, Church, er any 
Local Organization, let us assist you in your efforts. 


WE CAN MAKE IT EASY FOR YOU! 
For particulars, Address 














THE PROGRESSIVE FARMER 
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Protect Young Teeth from Grit 


§ be. teeth of every farm girl and boy deserve 
a fair show. Modern Dental science has 
shown that proper care of children’s teeth 
builds eager active minds and sturdy bodies.*- 








































Here Are Precautions Thoughtful Mothers 
Should Take: 


1—Choose a safe dentifrice—one 
that contains no grit. 
2—Avoid preparations containing 
harsh chemicals and strong drugs. | 


3—Teach children to brush their 
teeth after meals and at bedtime. 


Colgate’s Ribbon Dental Cream is safe, for it 
contains no grit or harmful ingredients. Be- 
cause of its delicious taste, children use it 
regularly and willingly. 


A tube for each member of the family is a 
sound investment in sound teeth. 


COLGATE & CO. 


Established 1806 










*Every county nurse and 
home demonstration agent 
will endorse this state- 
ment. Actual tests con- 
ducted in schools at Bridge- 
port, Conn., show that 
ropercare of teeth reduced 
Cickwordacee by 50% 









’/ CLEANS 
/ TEETH THE 
RIGHT WAY 


Washes ldlishes } 
Doesnt Scrat h / 
é or Scour J, 
y ae 
ut 


Large tube—25c. 


1 
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h in Advertising Implhes Honesty in Manutacture 








(MEN WANTED! 


To sell our goods in the country and city. 
Why work for others when you can have a 
business of your own with steady income? We 
sell on time and wait for our money. Team 
or auto needed for country; no outfit needed 
in city. Experience unnecessary. We train 
in salesmanship. 


z||| McCONNON & CO. 
WINONA, MINN. 


(Mention this paper.) 





Send Me Your 
Name Now 


[® 













BOHON’S YEAR 
BANG goes every price in the biggest 


and finest vehicle book ever 

oe. Let me send it FREE— 
NOW. I'll show bargain hunters a treat. I 
tean it. Prices smashed. Unlimited Guar- 
antee 60 Days’ Road Test. Write the biggest 
and oldest Direct Factory in the world—now. 


Big Free catalog. Every known style. 


The D, T. Bohon Company. 
13 Main St. Harrodsburg, Ky. 































FRANKLIN INSTITUTE,, 

Dept. C255, Rochester, N. Y. 
= Sirs: Send me, without charge, (1) 
Pg Specimen Railway Postal Clerk Ex- 


amination questions; (2 schedule 
Big Chance showing places of U. S. Government 
for Farmers &, examinations; 

ys 






$133 to $192 
A MONTH 














(3) list of Government 
jobs now obtainable. 
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The Progressive Farn 








The Progressive Farm Woman 


Mrs. W._N. HUTT, Editor 








Seasonable Suggestions 


Cu the flock, for “boarders” who 
don’t pay are expensive. 

Most folks can stand a lot of praise 
before they think it is flattery. 

Now is the time 
when wise women 
are getting their ex- 
hibits ready for the 
county fair. 

A coating of lard 
will prevent the 
freshly cut surface 
of ham or bacon 
from molding. 


MRS. HUTT 
The jacquette blouse seems to lead in 





popularity for autumn. It is equally 
good in wash material, silk, or wool. 

An expert painter tells us that a coat 
of good quality varnish is best for new 
kitchen and bathroom floors, but that oil 
is better for old ones. 

Mr. Sams states that the least amount 
of honey that a colony of bees should 
have for winter is 15 pounds, and if 
there is a scarcity of stores the queen 
bee will slow up in laying. 

A liberal supply of kitchen aprons 
made of good material and easily laun- 
dered are of value to the housewife. 
They soon pay for themselves in protec- 
tion to dresses, say home demonstration 
workers. 

Leisure is just as necessary as bread 
and butter; to read a book, the prayer 


time. Leisure brings a high rate of 
interest. It is the interest on her princi- 
ple of necessary duty and becomes 


manifest in a happier, healthier, more 
efficient family life. 

One woman who has a number of 
young children, says she ties a tiny bell 
around the neck of every bottle con- 
taining anything poisonous the minute it 
comes in the house. Then she stores it 
on the highest shelf in a cupboard with 
a tight-fitting door. 

Few people know that some large ho- 
tels have a special diet system for sick 
patrons, and for children of various 
ages; that they make a point of register- 
ing the whims of guests, whether they 
be bootjacks or chocolate eclairs, or wild 
rice, or baby blue comforters; that they 
remember their child visitors with birth- 
day gifts years after. This work is un- 
der the direction of trained home eco- 
nomics women. 


What Should She Study at 
College > 
Axe girl wondering whether or not to 
take home economics at college this 
year should have been with me at the 
annual meeting of the National Home 
Economics Association held at the Uni- 
versity of Chicago recently. It was 
splendid to see those healthy, well dress- 
ed, young, middle aged, and elderly 
women, more than 1,000 of them. 

Some college girls, choosing a course, 
seem to fear there is no future in home 
economics if one may judge by letters 
that come to us. Of course, each says: 
“If FE marry, it will be useful.” Yes, it 
will, and if she does not marry, too. 

If one may judge by dress, a general 
look of well being, ability to stay at good 
hotels, to attend distant conventions, and 
other evidences of prosperity, the home 
economics woman is the best paid wo- 
man, as a class, today. Within the wide 
realm of home ecenomics she can find 
what line of work suits her talents sure- 
ly, whether it be in laboratory or busi- 
ness, hospital or home, mission or teach- 
ing. 

Some of the occupations represented 
at the meeting may be of interest to you. 
Taken at random, as one thinks of indi- 
viduals, they are editor, specialist in 
foods and nutrition, professor of tex- 
tiles and clothing, dietitian of hospital, 
specialist in milk diets at children’s hose 
pital, head of state school of home eco- 











home management extensiog 


nomics, 
agent (city), supervisor of teacher train. 
ing, home demonstration agent (rural), 


manager woman’s hotel, contract spe. 
cialist in large-city store, director cloth- 
ing information bureau in large city 
store, director of halls of large girls’ 
college, director of vocational work for 
girls in school for the deaf, manager 
cafeteria, director of laboratory of 
baking powder company, advisor to wo- 
men investors in a bank, teacher of sew- 
ing, instructor in millinery, research as- 
sistant in institute of technology, milk 
utilization specialist, state club leader, 
adviser in washing machine manufac- 
turers’ association, adviser to children in 
public library, adviser to large bond and 
mortgage company, lunch room manager 
of Y. W. C. A., maker of sauces and 
gravies in large hotel, linen storeroom 
director of city hotel, director of chari- 
ties for mining corporation, home fure 
nishing specialist, and designer of chil. 
dren’s clothing. Many there were who 
called themselves homemaker or house- 
wife, and others who said instructor or 
teacher. 


Whole pages I could fill telling the in- 
teresting experiences of the linen store. 
room director in her trips to Ireland and 
Belgium to buy linen for the hotel, or 
of the little Japanese girl who is going 
back to start a national home economics 
college in her native land, or even of 
the women in banks who help other 
women solve their personal problems of 
household or finance. 

There is a large and growing field for 
women who have taken an approved 
course in home economics in a good col- 
lege. Any college course is good, but 
since this is a day of specialists it is a 
good thing for any girl to leave college 
prepared to do some one thing well and 
a home economics course is worth any 
ambitious girl’s consideration. 


Co-operation in Selling Home 
Products 


] HEARD a man say the curb market 
was not a good thing because it hurt 
the town merchants who paid rent and 
supported its schools and churches. This 
would hardly seem to be true because 
business men everywhere are combining 
to foster these markets. 

The following two extracts are indica- 
tive of similar expressions from ather 
states. The Georgia Extension News 
says: 

“During the first part of March, 
through the codperation of the Athens 
Kiwanis Club, the City Council, the 
County Commissioners and the business 
men of Athens, plans were made to open 
a market place along the curbing of one 
of the business streets, where farm peo- 
ple could bring their home-raised vege- 
tables, chickens, eggs, butter, and cured 
meats, and sell direct to the consumers 
of Athens. 


“This market opened on May 5, during 
a heavy rain, and the farmers sold about 
$100 worth of produce. It was at first 
opened only once a week, but on May, 
12 the sales jumped to $500, and in- 
creased to $1,000 on May 19. It was 
then decided to hold the market twice @ 
week. The sales continued to increase, 
and now the market is open three days 
in each week The total sales up to June 
20 have been between $7,000 and $8,000, 

“The county agent has made a very, 
careful investigation of the effects of 
this curb market on the different aget- 
cies of the county and has found that it 
has stimulated the consumption of vege- 
tables, eggs and butter; it has enabled 
the farmers to obtain much needed cash 
at a time when money has been scarce; 
it has increased the morale of the sm 
farmers of the county; it has increased 
business among the merchants of 
city, as practically all the money recei¥ 
from the sale of these products has bee® 
used to buy much needed farm provite +) 
ions, equipment, and clothing; and_ 
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tae for Complete Stove 


Including Handy Extinguisher 
and Can of Sterno Canned Heat 


Great for motoring, hiking, picnics, hunting, 
fishing, etc. A great convenience in the home. 
Cook with it, heat water, make tea, coffee, 
warm baby’s milk, heat curling irons, etc. 
Thousands of uses. This handy stove weighs 
only 8 ounces, folds flat. Gives heat instantly 
when ded ost ec ical. Can be had 





from your dealer or direct. 


Mail this ad today with 25c to the Sterno Core 
Poration, 9 East 37th St., New York, Dept. 16, 
and we will send,stove prepaid. 


STERNO 


CANNED HEAT 
The Daily Fuel of a Thousand Uses 


Be Prepared for Fall and Winter Emergencies. Send 
for one of these Stoves while the Offer lasts. 











Prevent 


Blackleg 
Blacklegoids 


Scientifically Prepared and Tested 
Blackleg Vaccine in Pill Form 
Consult your veterinarian or druggist. 





Write for booklet on blackleg, No. 35: 
Animal Industry Department of 
Parke, Davis & Company 


DETROIT, MICH. 

















BEFORE BUYING 
GET OUR PRICES 


Direct to Planters in or 6mall 
eae or Parcel Fost “Tres 68 


PEACH&AFPPLE 
TREE 





brought the country people in closer 
touch with the townsfolk.” 

Mrs. Jane S. McKimmon, of North 
Carolina, who has been remarkably help- 
ful to farm women through many meth- 
ods of disposal of farm products has this 
to say: 

“Stall markets were launched in 10 
counties last spring and summer and 
have been in operation long enough to 
as demonstrations of what may be 


done by getting together. 

‘The need of better marketing facili- 
ties for farm home products was dis- 
cussed at state meeting a year ago 
last March. Representative: people from 
the country and city met with the Coun- 
ty Federation of Rural Women’s Clubs, 
the chamber of commerce, and the wo- 
men’s clubs of the town and discussed 
the establishment of curb markets from 
every angle. 

“The country producers were promised 
the coéperation of the city folks and the 
markets were opened. Tuesdays and 
Thursdays there is an average of 35 cars 


selling products, and Saturdays 100 cars. 


“To stimulate interest, special feature 


days were inaugurated. One day black- 
berries would be offered at 10 cents or 
8 1-3 cents if bought in quantity, and 
demonstrations of how to make them in- 


to jelly were carried on at the warehouse 
in front of which the market was lo- 
cated. Thus were combined education, 
thrift, and financial gain. 

“The curb market has grown to grati- 
fying proportions,” 


Boarding the School Teacher 


OON our rural schools will be open- 

ing and our teachers will be hunting 
boarding places. Often they find it very 
hard to finde places, for many people 
seem to be afraid of them. I have taken 
them to board every time I have had a 
chance, and I have yet to find one that 
I did not enjoy. They are human be- 
ings just like ourselves and not perfect, 
but then neither are we. We can get on 
with any reasonable person if we try. 

Some of the reasons I like to have the 
teacher board with me are: 

First, if one has young children they 
cannot help but learn much that is help- 
ful, although I am careful not to im- 
pose.on the teacher by getting her to give 
my children lessons in the hours she 
should be resting. 

Second, the social contact is good for 
us parents. We learn a great deal about 
the modern educational standpoint. 

Third, while I charge teachers less 
than I would other people I find I make 
a neat sum, as we grow most of our 
food and this is a good way to market it. 

Fourth, I can and do feed my own 
folk better. 

Fifth, I enjoy having them around. 
They make us more careful about our 
house, speech, and personal appearances. 
We country people are apt to grow care- 
less, so it is a good thing to have re- 
minders around. MRS. H. G. 


Club Women Back Extension 
Work 


HE General Federation of Women’s 
i4 Clubs has pledged itself to further 
the movement for home improvement by 
organizing a home extension service 
division. The objects of the division are: 

1. A home demonstration agent in 
every county. (As soon as finances per- 
mit.) 

2. To raise the standard of the Ameri- 
can home. 

3. To increase the extension service 
to all boys and girls. 

4. To codperate with and support 
home demonstration agents already es- 
tablished. 

5 To support and encourage boys’ and 
girls’ club work already established. 

6. To effect a clear understanding of 
extension work among club women, 

_ 7. To establish a realization of the 
interdependence of rural and urban 
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~WeWant YourNam 


on Our Free List 
poe upon oF Postal Today! 


Coupon Will Entitle You to Our Beautiful 


inter OCyle Book 


F e 
e Winter 
—_ and All Our 
Special Editions !! 
VER 3% 


million 
~ women say “it’s 
like clipping 
Liberty Bond 
coupons” to clip 
the coupon that 
will put you on 
the Free Mail- 
ing List for 
PHILIPSBORN’S 
Fall and Winter 
Style Book and 
all their special 
editions, 
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SOECCES COSTES SNS EESET ESS OEESERS SECEDE ES ER SORES 


’ lela a ' - This is the 
: ASRS BI Wi Style Book that 
SS = " saves millions 
PHILIPSBO ‘AllGuaranteed for millions E 
vice - Satusfacuon — — why not let it 
S RN save money : 
“SSS WSS SS . for you ? 


have so many, many bargains for our customers this sea- $ 

son that an ordinary size catalog couldn’t begin to hold them, 
So we made room for them by issuing a bigger book — enlarged it to 322 : 
pages! This great big new book—lavishly illustrated in Colors and Roto- 
gravure —is simply loaded down with bargains for every member of the 
family. Don’t miss it! Clip the coupon or send a postal NOW! 


IRENE CASTLE ~ Americas Best Dressed 
Woman, Endorses PHILIPSBORNS Styles! 


All PHILIPSBORN'S Styles bear the enthusiastic endorsement of IRENE $ 
CASTLE, famed as the best dressed woman in the world. She says: “‘Jé is 
the most wonderful book of fashions I have ever seen.’* 

Every price is a bargain price! Noother mail order house gives yousomuch 
for the money in quality merchandise! PHILIPSBORN’S customers save 
millions of dollars every year and enjoy the satisfaction of wearing the most up-to-date and 
stylish clothes obtainable anywhere. Our prices are lower than any other mail order house. 


Careful Quick, Efficient Service! 
-Money-Back Guarantee! . 


PHILIPSBORN’S new and improved service insures greater speed, care and 
accuracy than have ever been known before by mail order shoppers. This novel feature is the 
talk of the country. PHILIPSBORN'S guarantee lowest prices and the squarest deal in America! 
We want your good will more than we want your money. 100% satisfaction or no sale the . | 
moet liberal guarantee ever made! 


Send Coupon or a Postal Today! 


There is no time like“NOW.” There is nothing gained by waiting. Your 
copy is and it is ready for mailing the moment we receive your coupon or postal, A big, 
handsome 322-page color illustrated Style Book free. Write now TODAY before you forget! 


PHILIPSBORNS 


Department ~ 382 - Chicago,I. = 
Seay Send the Coupon TODAY! 





006688558688 884 
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“46-Pc. 


WE TRUST YOU. 








Special Present Given 


Ve give a full size 7-Pc. Gran- Y 
pe Set—-Dish Pan, Preserve Ket- @& 
we, Sauce Pan, Pudding Pan, 

p Pan, Jelly Cake Pan an 
: sting Spoon, a cost in 
ddition to Dinner if you 
order promptly. We ot 
presents for appointing agen 
















c. FULL SIZE DINNER 


NO MONEY NEEDED. 
SELL ONLY 10 BOXES OF SOAP, P 


ch bor containing 7 cakes fine Toilet Soap. and with every box, give as premiums to each pur- 
chaser allot the following articles:a Pound of Baking Powder, Bottle Perfume, Box Talcum Pow- 
.Pairof Shears and a Package of Needles(as per Plan 2351) and this artistic Floral 
mner Set is Yours. Many other attractive offers and hundreds of useful Prem-| 
coms such as Weating Apparel. Linen Sets, Furniture, etc. We also pay large Oash Commission. 





E PERRY G. MASON CO., 088 Culvert & 5th St,; Cincinnati, O. Founded 1897, 





WE PAY FREIGHT. 


We Pay The Freight 


Allowing plenty of time for you 

to examine, deliver and collect. 
BIG a | REDUCTIONS 

ON ALL GOODS. 

You advance no money. We trust 
ou. Youhave nothing to risk. 

rite today for our B ‘REE 
Agents Outfit. Don't delay. 


























































ADVERTISED PRODUCTS have a 
good reputation for quality. They 
cost no more, often less, than the 
non-advertised stuff, which may or 
may not be good. Better be safe 
than sorry. Buy advertised pro- 
ducts. 








*\ BEAUTIFUL 
GUITAR 


This wonderful pauiiat will be 
sent absolutely FREE to all who 
take advantage of our amazing 
new plan. No work—No contest— 







Nothing to sell—No strings to this offer! Send at once 
Cor full details, e 
- 





_ THIS CONSOLE 
PHONOGRAPE 


Sent on FREE TRIAL 
to Your Home 











We will send you this 
beautiful Mahogany 
Console Phonograph on 
FREE TRIAL to your 
Own Home! Or if you 
prefer we will send you 
the Upright Model 
shown at the right. 

This phonograph — Thg 
Adler Phonograph — is 
an instrument of splen- 
did construction with a 
tone of unusual power 
and brilliance. It is 
made by. master work- 
men in one of the 
greatest of musical fac- 
tories. The Adler is 
sold direct to your 
home, saving you $30 
to $60 om each instru- 
ment—That’s why you 
can buy this dignified 
Console Period Phono- 





Send for 
sae ee 






graph for 60 little. 


Sent on FREE TRIAL! 


Send at once for full details of our amazing easy plan 
. wil bring you this beautiful Guitar absolutely 

REE. We will also send you a beautiful illus- 
ated booklet which shows The Adler Console Phono- 
gtaph and many upright models in full detail and 
tells how you can save $30 to $60 on your phonograph, 
Mail the coupon right now—our supply of these beau- 
tiful guitars is limited—tomorrow may be too late for 
us to reserve one for you. 


ee MFG. CO. 
LOUISVILLE, KY. 
e gine THIS COUPON QUICK 









ADLER MANUFACTURING CO., Dept. 94, 
Louisville, Ky. 

Gentlemen :—Please send me full details of your 
amazing new plan and tell me how I can get a 
Beautiful Guitar Apeotately FREE. Also tell me 

Offer on the Adler Pho- 


about FREE TRIAL 
nesragh. IT am under no obligation. 


























Bargain 
This is the 

most amazing 
dress bargain 
ever offered. 
The material alone ig 
worth more than dou- 
ble the price we ask f... 
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be worn for sport or aw 
day. as well as dressy 
8 3. 

SOLORSe Heather dive, & 
brown oxf bits) y- 
Sizes to At misses, 14 

18 years; women, $2to44 bust. 


Delivery Free 


Just send your name and addre 








, for any reason what- 
soever, it is not better than you ex- 
pected, return it at our ¢: 
and we will cheerfully refund 
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DON’T SEND A PENNY! 


No money now! Deposit eale price $4.49 gad fow conte 
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ERNATIONAL | MAM ORDER CO. 
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PATENTS 222.5 
"Pateat Lawyer. 


diank. Send sketch or model | for 
CLARENC CE O'BRIEN, R 














| Teens and Twenties 


Would a Higher Education 
Make Life Finer and How? 


FUTURE Homemaker.—I could not 

be most successful on the farm if I 
did not have enough education to know 
the duties and essentials of good farm- 
ing. I should know how to keep accounts, 
how to can and dry fruits and vegetables, 
and how to plan correctly balanced meals 
with the foods available on the farm. To 
make farm life finer and richer, I should 
have a knowledge of home economics 
and of poultry raising. With study I 
shall be able to make careful plans to 
meet the problems arising in the farm 
home. POLLY. 





x * x 


Education Develops Character.—A 
higher education will make farm life 
finer for me, as it makes all life finer. 
College education will give me a broader 
view of life; it will widen my field of 
opportunity; and it will strengthen my 
natural ability to meet and solve prob- 
lems. My college training will enable 
me to be successful in my business to 
the point of greatest usefulness in my 
community and to the point of greatest 
content. 


In later years, when it becomes re- 
quired of me to fill a responsible place 
in any community activity such as Sun- 
day school, farmers’ association or com- 
munity club, my college training will 
enhance my ability to serve. It will 
make me a better Sunday school teacher, 
a more intelligent member of the asso- 
ciation, and a more skilful community 
club worker. Then my friehdships form. 
ed in college will serve me in future 
years. The men that I know in college 
will become great workers and I shali 
draw inspiration from them. 


Furthermore, higher education will 
enable me to secure greater satisfaction 
from my individual relations with my 
neighbors. 


My first year in college has taught me 
that the idiosyncrasies of my fellowmen 
are many; it taught me forbearance to 
a greater extent than I had known be- 
fore; and it showed me the ease with 
which a trained mind adjusts itself to 
a condition. But above all things, higher 


education will give me a more interesting 


sur Pe 


and stronger personality and a greaten 


capability to deal with my fellowmeg 
and with life. H. O. COLE. 





Farm Wives’ Experi- 
ence Letters 


What a Woman Can Do to 
Combat Monotony 
EIGHBORLY coéperation proved @ 


panacea to combat monotony in one 
community. The farm women formed 
a club called “The Progressive Farmer 
Codéperative Club.” They rented a small 
empty house in the neighborhood, fixed 
it up with things they could spare from 
their own homes, elected officers and 
made out a schedule as follows: 








Meetings were held every Thursday 
afternoon. The first Thursday of each 
month to be “Economic Thursday.” Oa 
this day they made all kinds of basketg 
and fancy containers for jellies, pres 
serves, pickles, etc., that they wished td 
sell as well as baskets for home use ané 
decorative purposes. They made them! 
out of materials found on all farms; pins’ 
needles, willow, husks, grasses and raf-« 
fia, thus disposing of surplus thingg 
profitably. 

The second Thursday was what they 
laughingly called “Reconstruction Day.” 
Mending, darning, and making over wag 
done, with ways and means freely dis- 
cussed, 

The third Thursday was “Fancy Work 
Day ;” so tatting, embroidery, crocheting, 
and all kinds of hand work, even paints 
ing, was in order. Each woman brought 
new patterns, magazine clippings or any» 
thing helpful. 

The fourth Thursday was “Recreatiog 
Day.” At the other meetings the wo» 
men all came dressed in neat home dress 
es and no refreshments were served, but 
on Recreation Day they dressed nicely 
and a previously appointed hostess serv« 
ed light refreshments. A short literary 
program, songs and games made the 
afternoon a very pleasant one. Records 
were kept of all meetings and all helpfuj 
and interesting things were filed fog 
future use. The year closed with a 
lively auction sale of all surplus prod- 
ucts. This paid the rent and all ex. 
penses, leaving a neat little sum for eaca 
member. 

DOCIA WEAVER HADLEY. 





Our Pattern 


1738 

48623—The diagram shows you how thie 
very pretty model is made from a 
single length of material. Cut in 
sizes 16 years, %, 38, 40 and 42 inches 
bust measure. Size % requires 
2 7-8 yards of 36-inch material with 
3 os yards of 6 inch ribbon for the 
sash. 


1684—Attractive er 
sizes 34, 36, 38, 40, 42, and 44 inches 
bust measure. Size 36 requires 2 
yards of 36-inch material with 1 3-8 
yards of %-inch contrasting. 


1714—Jacquette Blouse—Cut in sizes 16 
ears, 36, 38, 40, 42, 44 and 46 inches 
ust measure. Size 3% requires 2 
yards of %-inch material with 1-2 


Price of each pattern 15 cents. 


Dress—Cut in 





embroidery 
10 cents per copy. 

















D ry \ 






Two patterns ordered at one time 25,cents, stamps 

or coin (coin an. The fall and winter book of fashions contains over 300 atzics, 
te seven-lesson course in dressmaking, etc. 

hadreee pattern department, The Progressive Farmer. 


Department 


yard 27-inch contrasting material 
and 1 yard of ribbon for the tie- 
strings. 


1738—Easy-to-make Dress for Little Dau- 
ghter—Cut in sizes 4, 6, 8 and 10 
years. Size 8 requires 2 yards of 
36-inch material with 2 5-8 yards of 
binding. 





1786—This pretty Dress is very easy to 
make as you will note by taking 
a glance at the accompanying dia- 
gram for the entire garment is cut 
all in one piece. Cut in sizes 16 
years, %, 38, 40 and 42 inches bust 
measure. Size 3% requires 3 yards 
of 42-inch material with 5 yards of 
ribbon. 
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Getting Pigs and Poultry 
Ready for Fairs 


“tf WANT each one of you to exhibit 

your club pigs and poultry at one or 
more fairs this fall,” said the county 
agent who dropped in to talk to Sammy’s 
class on the day school opened. “Of 
course, you are expecting to win a prize. 
Now, in order that your pigs or poultry 
may make a good showing, we are going 
to learn how to get them ready.” 


I 


Then followed a general discussion 
which interested Sammy, who is prepar- 
ing to exhibit some of his pigs. As a 
result, Sammy took down the following 
suggestions on getting pigs ready for the 
fair : 

1, One of the first things is to pay 
attention to the feeding, so that the pig 
will be well fleshed but not too fat. 

2. Each pig shoulc have at least three 
thorough scrubbings with water and soap 
before leaving home. These should he 
given about a week apart, and the third 
a few days before the fair. After each 
washing, when the hair is dry, take a 
brush with vaseline or oil of paraffin and 
apply it to the hair to make it soft and 
silky. Some people prefer to use ordi- 
nary crude oil for oiling. 

3. Keep the feet clean and well trim- 
med. The idea’ should be to keep the 
toes short and the sides of the bearing 
surface of the foot so pared that the 
foot will rest squarely on a board floor, 
with the toes together, when the leg is 
in the correct position. 

4. Trim the long hairs off the ears and 
tail. The hair should be cut from both 
the inside and outside of the ears down 
to the knuckle. Only that part of the 
tail from a little below middle to the 
body should be clipped, the switch being 
left at the end. 

5. There should be some practice in 
training the pig for the show-ring. Three 
things should be kept in mind in doing 
this. The first of these is ‘to remember 
that the judge can see the pig. very much 
better at a distance of 12 feet. The sec- 
ond is never to stand or walk between 
the judge and the pig when it can be 
avoided. The third point is always to 
keep the pig alert and at attention, by 
walking him slowly or by light taps on 
the nose with a whip. 

It is very important to teach the pig to 
stand squarely on its legs with its back 
arched. Do not make a pet of your pig. 
It is impossible to show such pigs suc- 
cessfully. 

II 


Sammy’s sister was also preparing to 
exhibit some poultry at the fair, and for 
her the county agent wrote these sug- 
gestions for fitting poultry for the fairs: 


1. Get the birds into good flesh and 
feather by feeding a balanced ration. 

2. Clean up all scaly legs by rubbing 
with a mixture of cil of caraway, 1 part, 
and white vaseline, 5 parts. 

3. See that the birds are free from lice. 

4. Select the birds you wish to show, 
put them in small coops and begin to 
train them to pose and to get used to 
Strangers. This will help them to ap- 
pear at their best. 

5. Make good, substantial shipping 
Coops. Paint and mark the coops so they 
May be easily recognized. Clean shav- 
ings should be put in the coop for litter. 


6. Just before sending the birds away, 
clean the legs and feet by soaking in 
Warm, soft, soapy water, and remove all 
dirt from under each scale of the leg. 
Dry and polish after cleaning. 

7. If you are exhibiting white birds, 
they should be washed in warm, soapy 
Water, being careful not to rumple the 
feathers. Rinse twice in warm, clean 
_ Water and dry in a clean coop. A drop 





of bluing in the last water may help to 
make the white sparkle. 

“I am going home and get busy on my 
pig this afternoon,” said Sammy, as the 
class was dismissed. “And I shall make 
my. hens look as nice as your pigs,” an- 
swered his sister. UNCLE P. F. 


A Girl’s Experience With Co- 


operative Marketing 

(Girl’s $1 Prize Letter) 
Y FATHER is a member of the To- 
bacco Growers’ Codperative Asso- 
ciation. Through it I have had much 
experience with the codperative way as 
compared with the old system of selling 
farm products. 

Mamma and I grew a piece of tobacco 
im the year 1921. In the fall we sent it 
to market and put it out on the auction 
floor for those auction men to set the 
price. It weighed something over 1,000 
pounds. After paying the charges and 
fertilizer bill we received $20 for it. 

Last year we planted another piece and 
sold it through the Association. It 
weighed between 600 and 700 pounds. 
For the first advance we received $50.56; 
for the second advance, $50.56, this mak- 
ing a total of $101.12, and we are still 
looking for the third advance. 

Now that we are getting most solid on 
tobacco so we can manage our own busi- 
ness I believe it would be good to or- 
ganize a cooperative association to sell 
our poultry and cattle and so cut out 
some of that middleman’s profit, for we 
growers are the ones who need the 
profit. 

Now, girls and boys, what about 
schools and roads? I believe we are go- 
ing to have better schools and better 
roads. I believe Dad is going to have a 
better chance to send us to school than 
ever before. He isn’t going to send us 
one day and keep us out to work the 
next, 

Education is just what the South is 
needing more and more of, today. So, 
girls and boys, wake up to the fact that 
the association is going to help on all 
sides. 

Let’s all join in the fight for victory 
and make the dear old South a bright 
and happy place to live. 

FARM GIRL. 

Dinwiddie County, Va. 


How I Am Planning to Make 
$500 More 


(Boy’s $1 Prize Letter) 

Y BROTHER let my sister and me 

have his six cows to milk for their 
feed and half the calves we raise from 
them. My sister has one cow of her 
own (she bought it with money she made 
in the canning club), so we milk seven 
in all. Of course, we are not milking 
many, sO we can’t expect to clear very 
much. So far we have cleared between 
$35 and $40 a month, besides the calves 
and pigs. We sell all the male calves 
and the heifers not from good cows. 

We help milk in my father’s barn, and 
then while they separate their milk, we 
milk our cows. We use father’s sepa- 
rator and so we don’t have to pay rent. 
As soon as we separate the milk we carry 
it to the calves and pigs. We just 
bought the pigs a few weeks ago when 
we found we were getting too much milk 
for the calves. It doesn’t take us more 
than 1 hour and 15 minutes each day to 
milk, feed the cows, separate the milk, 
feed the pigs and calves, and wash the 
separator. WILLARD BROWN. 

Lauderdale County, Miss. 

Editor’s Note-—How one delights in 
reading a letter like this. Every member 
of the family should read it. This let- 
ter illustrates a fine spirit of self-help 
and coéperation. Willard didn’t say so, 
but I feel sure he und his sister are 













4 “New York's 
Fashion Guide, 
‘Yhe Bellas Hess 
Fall==4 Winter Catalog, 
is now Ready/ Send the 
COUPON Below 2=4 Get 
Your Copy NOW!--- 
More than 300 Pages of 
New York's Latest Styles, 














Handy rma Ae Below!" 


20V182—We bought the entire factory stock 
of this Shoe for spot cash at 50c on the 
dollar which permits us to price it here 
at only $2.98. It is the newest com- 
bination of black Patent Leather 
with rich black Suede back and 
i @ trimming inlaid at side of 
black Suede to match. Good 
weight, serviceable and flexe 
ible leather soles. Popular 
height military rubber 
es: 2% to 8. 
: D and E 
ery ressy 
very stylish. 
ce $2.98. 
Posiag 
paid. 

































ANMISC & 
Carried! 


Only Quality 4 
Morand 
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Polo} & 
5V8000 


Sf 92 
fost FREE 


5V8000—As an example of the 
wonderful values in the new 
Bellas Hess Fall Number Cata- 
log, we picture above a real 
$15 value Coat at a clear sav- 
ing of over $5. It is styled on 
the latest, and most fashion- 
able straight line silhouette 
and is made of an_exception- 
ally good grade All-Wool Polo, 
soft napped, of good weight, 
and very warm. 

The collar, which may, be 
worn muffled up as pictured or 
thrown open across shoulders, is 
of dense, silky-haired Imported 
Brown Coney Fur—not the ore 
dinary Coney Fur, but the fin- 
est. Coney Fur there is. Model 
is cut with generous fullness, 
has stylish wide sleeves, and 
two-slot pockets. Fancy stitch- 
ing and novelty buttons trim 
the deep cuffs and welted seams 
at either side to waist depth, 
giving the stylish and attractive 
panel effect. Lined to waist 
with good, durable, lustrous 


Sateen. 

t Rich brown heather 
only, Sizes: 32 to 46 bust; also 
for small women 32 to 38 bust. 
Length: About 48 inches, Ma- 
terial is specially tented ee 






PAY the 
a Postage! 


35V8001—If you are not ac 
quainted with Bellas Hess 
this Dress, selected 
latest Fall and 
Winter Catalog, is typical of 
what you can expect. Just 
think, it is made of a _high- 
grade, good weight, soft fin- 
ished, firmly and smoothly 
woven All-Wool Serge that is 
just as durable as it is hand- 
some in appearance. 
etyling also is right up to the 
minute, for el. dise- 
plays the latest coa design 
that is so popular with smarte 
ly dressed New York women, 
The notched collar and re- 
vers, as well as the vestee 
and the full cut sleeves are 
edged with novelty looped 
braid and the front is finished 
with a wide band of lustrous 
fancy silk braid—a novel and 
very pleasing trimming. The 
straight lines of the garment 
are slightly modified at waist 
y a self sash, One inset 


Colors: Navy blue or black. Sizes: 
For women, 82 to 46 bust; also for 
misses, 32 to 38 bust. Skirt lengths: 
83 to 39 inches. By a special patented 
process the cloth is guaranteed moth- 
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that we guarantee it proofed for the entire life of the gar- 
moth-proof for the entire life of | ment. Without question this is one 4 
the garment. Really an excep- | of the best dress values in the coun- ¥ 
tional value! Our price $9.75. | try. Our Price $5.98. Postage paid § 
Postage paid to your door, to your door. “ 
“rYur DELLAS HESS & Co ~ 
or Your H 
our 
Money WASHINGTON, MORTON AND BARROW STS. ; 
Refunded NEW YORK CITY, N. Y. oat ao 


Fill out blank below with your name and address (cut out on dotted line and mail to us). 


Fe se ee ee ee 





P. F, 9-23 
BELLAS HESS & CO., New York City, N.Y. 
Gentlemen:—Please send me your FREE Catalog No. 108 of New York’s Latest Styles 

















saving money to pay expenses at college. 
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Long Service 


Over Roughest Roads 


Like all Hupmobiles for 15 
years, the new Hupmobile is 
. built of the finest materials, 
and with the finest work- 


manship. 


No matter how much more you 
pay, you cannot buy a car that 
will give you more reliability, 
longer life, greater durability 
in every part- The new Hup- 
mobile is deliberately built for 
the roughest going. It is built 
to stand up day after day 
and year after year under con- 
ditions that would “kill” an 
average car. 


This Hupmobile not only gives 
the most trouble-free service in 
day after day travel over the 
roughest roads, but it carries 
its passengers with delightful 
ease and comfort. Its perform- 
ance is brilliant. 

You cannot with sound econ- 
omy afford any car that is not 
built to the highest standards. 
On that basis, youcanafford the 
new Hupmobile—and you will 
find thatit will save you money 
every day you own it, and will 
command a higher value when 
you may desire to re-sell it. 


Hupp Motor Car Corporation, Detroit, Michigan 


Hupp 


pile 








‘25% A WEEK 
For Spare Time 
We are paying hundreds of men 
$25.00 a week for spare time, 
ly to wear and introduce ©, T. A. tailorin: 
no needed. Send no money. 
write on a card or letter, “Send me your 
offer free," and mail today. 


Chicago Tailors Assn., Dept 45, Chicago 











OUR ADVERTISEMENTS 
GUARANTEED RELIABLE 


(if you mention The Progressive Farmer) 


E GUARANTEE Progressive Farmer 

advertisements RELIABLE. If in writ- 
ing advertisers and ordering goods the 
subscriber says, “I saw your advertise- 
ment in The Progressive Farmer,” and 
will report any unsatisfactory transaction 
to us within thirty days from date of 
order, we will refund cost price of article 
purchased (not to exceed an aggregate of 
$1,000 on any one advertiser), if such loss 
results from any fraudulent misrepresen- 
tation in our advertising columns. We 
cannot try to adjust trifling disputes be- 
tween reliable business houses and their 
patrons, however; nor does this guaran- 
tee cover advertising of real estate, be- 
cattse buyers should personally investi- 
gate lands before purchasing. 











ave $§$01t0 $300 











5 Serer 
\ Files tea Pam} 





Wool Coais---Almost Given 


A way! To obtain 200,000 naman of now ens- 


to 
in fine conditien. Price 
$1.16 plus 3c for packing and 
postage. Satisfaction gusrantced 


Atlantic Staves, Dept. F. PG Bar 1524 Atlanta, Georgia 





Hawk- Bill Cane Stripper 


For Serghum or Sugar Cane 


75c 


Atlanta, Ga. 


Complete with three-foot 
handle, at your dealer’s or 


parcels post prepaid. 


Palmour Mfg. Co., 
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Orchard and Garden 


By L. A. 
Garden Notes 


UT in a few rows of the so-called 

winter radishes. Plant any time dur- 
ing September, and, except in the upper 
portions of the South, they can be taken 
right from the 
ground when need- 
ed, throughout the 
winter. The Chinese 
or Celestial is one 
of the best of these 
so-called winter va- 
rieties. 

The season is still 
open for setting 
cabbage plants. 





MR. NIVEN 
There is not a month in the year, or 
hardly a week in the year that they can- 
not be set to advantage in almost any 


section of the South. Those who haven’t 
a supply of these in the home garden, 
should put out some now. 

If lice get on the mustard, or other 
greens such as kale, rape, etc., go after 
them with tobacco dust, or nicotine sul- 
phate. Dust or spray on in the sime way 
as for turnips and the pest can be con- 
trol! ed. 

Sare it is easier to get our vegetables 
from tin cans than to grow them in the 
garden. However, it is more expensive 
to get them this way, and no matter how 
good the canned vegetables may be, they 
cannot entirely take the place of fresh 
vegetables gathered right from the home 
garden. 

Many garden soils do not produce weil 
because of being sour. This can be over- 
come by lime. Early fall is a good time 
to apply it. Ground limestone is prefer- 
able to the burned lime. Apply it broad- 
cast and harrow it in. Apply at the rate 
of two to five tons per acre. 


Home Ground Notes 


ILE the lawn should be mowed 

until late in the season, it should not 

be cut closely or often at this season of 

the year. Mow it just enough to keep 
it from looking ragged. 

Remove the suckers from the rose 
bushes if they have not already been 
removed. These should be cut off when 
first noted, as they serve no useful pur- 
pose. 

Give the chrysanthemums all the plant 
food they will use. Liquid manure is 
best for quick results. This can be made 
by putting well rotted stable manure in 
a barrel, pouring water on it, and then 
draining it off, or it may be made by 
dissolving sulphate of ammonia or ni- 
trate of soda in water in the proportion 
of two teaspoonfuls to a gallon of water. 
Apply this to the plants. 

Secure seed and bulb catalogs and 
study them. Directions for securing the 
best results from bulbs in the open will! 
be given in these columns a little later on, 
or just prior to planting time. 

If the coleus plants commence 
bloom, pinch out the tops, because the 
plant appears very ragged, and will cease 
to grow if allowed to bloom and produce 
seed. 

tf weeds and grass have been allowed 
to grow up around the shrubbery, the 
flower beds and flower borders, get them 
out right away. They not only use plant 
food that should go to the plants, but 
serve as a breeding place for mosquitoes. 

Make plans to grow some peonies next 
season. Put them out this fall, say Oc- 
tober or November. Full directions for 
planting will be given in The Progres- 
sive Farmer in ample time. Secure 
catalogs from peony growers and be 
ready to plant some this fall. 


Orchard Notes 


. E. LAMBERT, of Alabama, says 
he does not advocate breaking the 
land for sowing clover as a cover crop, 
but prefers to sow on a firm seedhed. 
He advocates running over the land with 
& spring-tooth or drag harrow, just 
enough to scarify the soil, sowing the 
seed and allowing the rains to cover. 


to 






NIVEN 


This is his method not only for sowing 
in the orchard, but in field, pasture or 
meadow. 

This is a season of the year when 
home-grown peaches, apples, pears, and 
other fruit can usually be sold at a good 
price on the local market. Most of the 
home-grown fruits and vegetables are 
scarce right at this time. Therefore, all 
who have a surplus should select some 
of the choicest and sell on the local mar- 
ket. Keep in mind that not only must 
one have good fruit, but it must be dis- 
played in attractive containers. 

Exhibit some of the best fruit at the 
fairs. Hundreds of our readers should 
exhibit apples and pears. In selecting 
for show purposes, take the fruit of 
average size, and not the abnormally 
large. Select only those that are free of 
disease and insect pests, properly colored, 
properly shaped, and normal in every 
respect. Five is the number required for 
a plate. It is desirable that each exhib- 
itor show several plates, however. 

Use all the apples that drop from the 
trees. If they are not fit for anything 
else, at least feed them to the hogs. In 
this way, disease and insect damage next 
year can be considerably reduced. 


Time Yet to Start Fall Garden 


T IS not yet too late to start a fall gar- 
den. True, many of the tender vege- 
tables that are grown during summer 
should not be planted at this late date, 
but there are many of ‘the hardy and 
semi-hardy ones which can yet be 
planted with safety. Among these are 
the following: Cabbage, beets, carrots, 
radishes, spinach, mustard, onions, let- 
tuce and shallots. 

In the lower third of the South, 
through North Louisiana, Central Mis- 
sissippi, Georgia, Alabama, Lower South 
and Eastern North Carolina there is 
still plenty of time to plant any or all of 
the following: Cabbage, beets, radishes, 
turnips, mustard, lettuce, carrots, col- 
lards, kohl-rabi, Brussels sprouts, onions, 
shallots and endive. 

In planting vegetables this time of 
year, it is of the utmost importance that 
good seed be used and that the ground 
be most thoroughly prepared, and freed 
of all weeds or rubbish, so as to make it 
just as easy as possible for the seed to 
come up. It is the year-round garden 
that pays the biggest profit. True, the 
spring vegetable garden is the most easily 
grown, and it is this time of year when 
one usually grows the most vegetables. 
It is the person who has the year-round 
garden who secures the greatest returns 
in profit and health therefrom. Let those 
who have failed to start a fall or winter 
garden, get busy now and plant some or 
all of the vegetables mentioned above. 


Disinfect Sweet Potato Stor- 
age House 


“I STORED my potatoes tn curing 
house last year for the first time and 
had excellent results. I understand this 
house should be thoroughly cleaned and 
disinfected before putting in more pota- 
toes. How should it be disinfected?” 
asks one of our Mississippi readers. 

Sweep out all dirt, trash and anything 
else that may have accumulated. Sweep 
down cobwebs or anything that may be 
hanging to the walls. Then thoroughly 
spray or wash the floor and walls with a 
solution made up of water and formalin. 
Use this in the proportion of 1 pint of 
formalin to 10 to 15 gallons of water. 
This material may be secured from any 
drug store. 

Any old potatoes that may have rotted 
and were left in the storage house should 
not be thrown out about the place or even 
in the manure pile, but should be burned 
or buried several feet deep in the ground. 
Too much care cannot be exercised in 
completely cleaning and disinfecting the 
sweet potato storage house before put- 
ting in the new crop. — 
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Sheds Sticky Soil 


Because the moldkoard has 
‘no dish’’—no place for par- 
ticles of soil to lodge and clog, 
you can do good work in sticky 
subsoil lands with the 


JOHN DEERE 
Syracuse Chilled Plow 


1471 Series 


From the cutting edge of the 
1471 series plowshare, the fur- 
row slice passes in an upward 
direction with the least amount 
of backward slide. Midwayin 
this movement the slice starts 
to roll and the slight overhang 
of the moldboard wing com- 
pletes the operation, 

High-arch, double- beaded, 
high-carbon steel beam, guar- 
anteed not to bend or break, 

Wearing surfaces chilled 
extra deep—by' special Syra- 
cuse process—wear and main- 
tain level runriing base longer. 

There is a Syracuse bottom 
of every type required for good 
work in the various soil con- 
ditions in your field. 


See the Syracuse line of walk- 
ing plows at your John Deere 
dealer’s store. Write us to- 
day address John Deere, 
Mo. ine, Ill., for free booklet 
describing these plows. Ask 
for booklet CJ-735 











Blackleg 





NATURAL GERM-FREE VACCINE 


Blackleg Filtrate 


CULTURAL GERM-FREE VACCINE 


Scientifically Prepared and Tested 


Consult your veterinarian or druggist. 


Write for booklet on blackleg prevention. 


Animal Industry Department 


—— OF —— 


PARKE, DAVIS & CO., 


DETROIT, MICH. 
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Buy Bedding and Cotton Mattresses Direct 


from factory~save money. Highest quality 
~lowest prices. All new feathers—best 8 oz. 
tick, Send card today for big illustra- 
ted Bargain k and Samples. It’s Free, 
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inishing and 
supplies by mail S > 
Prints 344454 each ees 














Co-operative Marketing Helps 
All 


BEFORE the organization of codépera- 

tive marketing associations in my 
county I had given much thought, and 
had read everything possible pertain- 
ing to this problem, and after I had 
tried the old system through all the 
years of my farming experience, I 
was firmly convinced that through co- 
operative marketing of farm products 
lay the only solution to the farmers’ 
marketing problems. I signed up in 
the Cotton Association as one among 
the charter members in my county, 
and while I have not been growing 
large acreages in cotton, nevertheless 
my experience with codperative mar- 
keting as compared with the old sys- 
tem of dumping the crop or even 
holding and selling to local buyers has 
proved so much more profitable and 
satisfactory that it is my purpose to 
market practically all farm products 
hereafter through codperative market- 
ing associations. — 

In my experience last season for in- 
stance, when I delivered my cotton to 
the warehouse the price was ranging 
from 19 to 20 cents a pound. However 
by .selling through the association I 
have already received to the amount 
of 24 cents per pound on my cotton, 
with yet another final payment to be 
received. 

One of the best features of selling 
coéperatively is the distribution of the 
payments along throughout the year 
when the farmer most needs the 
money to operate on, and run on a 
cash basis. The elimination of the 
speculator and middleman enable the 
grower to get a Detter price. 

It is now conceded by non-members 
of the association in my county, that 
without the efforts of the association 
last season cotton would never have 
maintained the price it has. 

To make codéperative marketing a 
greater success every member should 
be loyal to the association, and ever 
seeking to enlist other farmers that 
they may also receive the benefits of 
increased profits, and for a still larger 
increase in profits to all members. The 
more farmers that join the organiza- 
tion the less the operating expenses 
per unit through the greater volume 
of business, and naturally increased 
profits to all follow. The _ increase 
adds to the power and influence of the 
association upon the commercial world, 
and thereby helps secure a fair price 
for our farm products. 

The officers of our associations 
should be men of ability and experi- 
ence, and should receive pay in keep- 
ing with their service. 

We should select men of wide ex- 
perience as directors and these should 
consist of “dirt farmers,” business men 
and bankers, serving without compen- 
sation, except their expenses in trans- 
acting the business of the association. 

W. G. P. 


Worth County, Ga. 


Cotton Marketing Associa- 
tions Growing 


4 Seow membership of the State Codper- 

ative Marketing Associations that are 
members of the American Cotton Grow- 
ers’ Exchange were on September 1, 
1923, as follows: 

Oklahoma, 50,362 contract signers; 
Georgia, 38,000; North Carolina, 31,069; 
Texas, 29,162; Alabama, 20,300; Missis- 
sippi, 18,040; South Carolina, 13,600; 
Arkansas, 10,697; Tennessee, 5,732; 
Louisiana, 5,159; Arizona, 1,283; Mis- 
souri, 528. 

The total increase in membership since 
January 1, 1923, is 80,820 and the total 
membership September 1 was 223,973. 





HE common brown rat breeds from six to 

ten times a year, producing an average of 
ten young ones. An excellent way to meet 
this fact is to put on meat, fish, egg, or 
cheese bait, barium chloride or powdered 
white arsenic, one part of poison to four parts 
bait. 


(19) 873 














ARCOLA is neat 
as the 


“The old stove, with its 
ashes and dirt, used to 
remind us of a ragged 
tramp. With Arco a it’s 
like having a well-dressed 
gentleman in the kitchen. 


“Trying to make that old 
stove function was as 
hard as trying to make 
a tramp work. But 
ArcoLa works well; it 
makes coal work, too. 
The whole house is neat- 
er and better warmed 
with a radiator in each 
room,— and on half as 





Arcora is asmak boil- 
er designed (both for 
hot-water and steam) to 
furnishradiatorwarmth 
to small houses, apart- 
ments, stores, offices, 
shops, schools and 
churches. No running 
water is required. 


Set in the parlor, living 
room, dining room, 
kitchen or basement,and 
connected with Ameri- 
can Radiators, it warms 
every room evenly; also 
heats water for bath, 
laundry and kitchen. 
And it pays for itself in 
the fuel it saves, 


A demonstration will 
cost you nothing; it may 
save you much. Drop in 
today atthe storeof your 
Heating Contractor. 





RICAN RADIATOR COMPANY’ 


Ipeat Boilers and AMERICAX Radiators for every heating need 


104 West 42nd Street Dept. F-63 816 So. Michigan Ave. 
NEW YORK ! CHICAGO 


























for every risk the Farmer takes-there is a Hartford Policy 


You may have-a Policy- 
are you properly Insured? 


Many a farmer who says “I’m 
Insured”—simply means that he has a 
fire insurance policy. The policy is 
undoubtedly all right as far as it goes, 
but frequently it is inadequate 
because it does not give enough 
protection. That is the reason that 
the booklet—‘‘MY PROPERTY”, is 
of such importance, and why it will 
be sent without charge to owners 
and managers of farm property. 
Send for ‘MY PROPERTY”—it 
helps you determine property 
values and may save you a bad 

loss. Here is a coupon. 


lail the ane today for Your 
of this Farm Inventory Book] 


ARTFORD FIRE 


et 
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created a strong desire for salt. 


marked 100 per cent pure. 


Does not crumble. 
the year. 


On sale at over 50,000 
stores. If your dealer does 
not have it, order from us 
direct and we will post- 
paid upon receipt your 
order with your dealer’s 
name and address. 


Brick 


s 


FATTEN YOUR 
LIVE STOCK 


With 


EDGERTON’S 
Medicated Salt 


That is why your horsés and cat- 


Put up in convenient, durable bricks, 
Brick is licked and liked by animals all year round, bringing about a 
healthy condition of the blood, ridding the stomach and intestines of 
worms, aiding digestion generally aud making it possible for your stock 
to live content with full benefits from their daily feed. 

With Edgerton’s Medicated Salt Brick in the trough or yard your 
animals will correct their own ailments. 
Withstands moisture. 


tle need Edgerton’s Medicated Salt Brick, 
remedy analyzed by the North Carolina Department of Agriculture and 


I’ EVERY horse, mule, cow, hog and sheep Nature is known to have 


the only leading stock 


Edgerton’s Medicated Salt 


3 th. Edgerton’s Medicated Sait Brick . 
5 ib. Edgerton’s Medicated Sait Brick . . 
For Convenience of Dairymen and Hog Raisers in Granulated Form 


100 ib. Bag, Edgerton’s Medicated Sait Brick, granulated......$5.00 
(900 measures, enough for 900 feedings.) 


Useful 12 months in 





. » 25 cents 
- 40 cents 


©\\ Say Berek 


KS Y 





| EDGERTON SALT BRICK CORP. 


63 North Pryor St., Atlanta, Ga. 
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+ ama wi YOUNG & CO. 
“Same management since 1893°° 
Dept. 839 CHICAGO 
We are now settled in Our 
New $100,000 Building 
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and where they may be bought. 

















The leading range on the mare 
ket—Tested by twenty-five 
years of constant service. 


Ask your dealer or write us for catalog 















ALLEN MFG. COMPANY 
Nashville 


Tennessee 
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REDUCED PRICES $48 to $69 


ON FINEST BUGGIES MADE 


Brand New, Best Seasoned Stock 
Right from the factory to you at tremen- 
dously reduced prices. 

ONE HORSE WAGONS $43 COMPLETE 


Seasoned Stock, Wrought Iron Braced 
Built by experienced workmen to give long,sat- 
Your complete satisfaction 


guaranteed. Write for our complete catalog. It 

will show you how to save many on 
8. w. [S COMPANY 

Dept. P Barnesvitie, Ga 











The “Co-op” Markets Melons 


Better Prices Received by Growers 


($5 Prize Letter) 


N 1922 a number of farmers organ- 
ized the Eldorado Melon Growers’ 
Association, aiter an unsatisfactory ex- 
perience in a former association. In 1923 
the same organization was continued 
with some minor changes. Any person 


who grows and ships watermelons from | 


Eldorado, Ga., may join. Each member 
has one vote in all matters affecting the 
Association. 

At the beginning of the shipping sea- 
son the Association elects a salesman, 
general manager, secretary-treasurer aud 
a committee of three members. The 
salesman sells and ships the melons. The 
man employed each year has had many 
years experience in buying and selling 
melons. The manager supervises the 
grading and loading of melons. The sec- 
retary-treasurer keeps all accounts and 
handles aii moneys by checks. The com- 
mittee decides all questions which tannot 
be referred to a regular or called meet- 
ing of the Association. 

A packer, an inspector and a stem- 
treatér are employed in each car while it 
is being loaded. Every melon must be 
weighed and inspected as it is taken into 
the car. The inspector gives a receipt 
to each, member and a copy to the sec- 
retary for the number of melons loaded 
into each car, When a car is loaded the 
salesman takes charge of it. As soon as 


‘ : 
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sold the secretary deducts the expense 
account ‘and prorates the balance to the ‘ 
members loading in such car. The money . : 
is credited to each member and can be 
drawn out whenever the member de- 
sires. The books are always open for in- 
spection and every member is kept in- 
formed of. ali sales and acts of the Asso- 
ciation. 

The Association fixes all wages and E 
salaries and, being a local association, 
each member knows whether each dollar 
paid out has been rightly earned... Any 
member who can secure a better offer 
for a car of melons than the salesman : 
has obtained can report that offer to the . 
salesman who must sell for the highest 
price. 

The members are better satisfied be- , ; 
cause they are kept informed of all pro- ' 
ceedings. They get their money prompt- 
ly and are paid strictly according to the 
grade of the melons they load as each 
car is sold on its own merits and there is 
no pooling of cars loaded on different 
days, by other people or in other locali- 
ties. : 

The members have received from 10 to 
40 per cent more for their melons than 
non-members and have never unloaded 
a car because of inability to sell which 
non-members have had to do. . 

Tift County, Ga. J. M. OWEN. 





DIRECTORS GEORGIA COTTON GROW- 
ERS’ CO-OPERATIVE ASSOCIATION 


District No. 1—(Vacarcy to be filled)— 
Floyd, Polk, Paulding, Haralson, Cobb and 
Cherokee. 

2.C. R. Ware, Lawrenceville, Ga.—Gwin- 
nett, Forsyth, Milton, Fulton, DeKalb, Doug- 
las, Campbell, Clayton, Rockdale, Newton, 
Fayette, and Henry. 


3. C. A. Addington, Lavonia, Ga.—Franklin 
County. 

4.T. B. Thornton, Hartwell, Ga.—Hart 
County. 

oa. &. Tate, Elberton, Ga.—Eibert 
County. 

6. J. T. Wise, Baldwin, Ga.—Banks, Steph- 
ens, Habersham, White, Rabun, Towns, Un- 
ion, Fannin, Gilmer, Lumpkin, Dawson and 
Pickens. 

7. A. M. Wilkins, Comer, Ga.—Madison, 
Oglethorpe, Wilkes and Lincoln. 

8. R. L. Manning, Bethlehem, Ga.—Oconxee, 
Clarke, Barrow, Walton. 

9.J. C. Turner, Jefferson, Ga.--Jackson 
and Hall. 

10. H. H. Milan, Cartersville, Ga.—Bartow, 


Gordon, Walker, Chattanooga, Catodsa, 
Dade, Whitfield and Murray. 
11.A. K. Snead, Carrollton, Ga.—Carroll 


and Coweta. 
12. W. A. Reeves, 
Meriwether, 
Muscogee, 
ford and Macon. 
13. T. C. Jeffords, Sylvester, Ga.—Morgan, 
Taliaferro, Butts, Monroe, Lamar, Wilkin- 
son, Jefferson, Chattahoochee, 
Schley, Houston, Webster, Sumter, 
Bleckley, Johnson, Quitman, Lee, 
Worth, Turner, Tift, Putnam, Greene, Mc- 
Duffie, Columbia, Richmond, Warren, Han- 
cock, Stewart, Baldwin, Jones, Bibb, Twiggs, 
Washington, Jasper, Crisp and Glascock. 


LaGrange, Ga.—Heard, 
Harris, Upson, Pike, 
Talbot, Taylor, Craw- 


Pulaski, 


14. E. H. Blount, Waynesboro, Ga.—Burke, 
Screven, Jenkins, Emanuel and Treutlen. 

15. W. T. McArthur, Sr., McGregor, Ga.— 
Wheeler, _ Montgomery Toombs, Tatnall, 
Liberty, McIntosh and Long. 

16. Claude Fubank, Eastman, Ga.--Dodge, 
Wilcox and Laurens. 

7. W. J. Oliver, Shellman, Ga.—Clay, Ran- 
di vs yh, Terrell and Dougherty. 

18. D. B. Franklin, Statesboro, Ga.—Bul- 
loch, Candler, Chatham, Evans,. Bryan, Ei- 


fingham. 


19. W. A. Shiver, Cario, Ga—Early, Cal- 
houn, Baker, Miller, Mitchell, Sex ngnole, 
Decatur, Thomas and Grad y- 

2. Ben Baker, Ellenton, Ga.—Brooks, Col- 
quitt, Cook, Berrien, Lowndes, Echols, 
Clinch, Coffec, Irwin, Ben Hill, Telfair, Jef 
Davis, Appling Wayne, Glynn, Camden, 
Chariton, Pierce, Ware, Brantley and Bacon. 





spsceniete ALABAMA FARM BUREAU 
OTTON ASSOCIATION 


The board -of directors of the Alabama 
Farm Bureau Cotton Association is com- 
posed of: J. B. Woodall, Huntsville; R. H. 
Mc >Connell, Athens; S. Kernachan, Flor- 
ence; Clyd Hendrix, Decatur; J. B. H. 
Lumpkin, Afbertville; A. S. Murphy, Alice 
ville; 4. B. Cook, Lisman; S. A. urns 
Tall-* ja; W. H. Smith P ‘rattville; R. F. 
Crou. . Evergreen; Ben F. Williams, We- 
tumpka; J. P. Foy, Eufaula; S. M. Dun 
woody, Columbia; Aliord, Hartford; 
E. A. O'Neal, Florence; Allen Northington, 


Montgomery. 


Mr. O'Neal and Mr. Northington represent 
the State at large. 


Get Yours First! 


You don’t need to wait till cold 
weather comes! Same low price 
NOW in advance of the sea- 
son that you expect to get in 
Clearance Sales next Epring! 
Be in style! Be the first to 
wear this stunning 1924 dress! 


Silk Braid , 


The very newest straight line 
model, featuring the elegant 
trimming of black SILK 
Braid, stitched with gold 
tinsel in 3 rows, arou 
neck, down the sleeves, 
up the entire length of 
harmingly dec- 
crated with 6 circles 
on dress and sleeves. 


Gabardine 
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—to advertise LESTE 
ROSE BARGAINS, Don't 
miss thig 


sensational Money- 
saving opportunity! 
Don’t Send 
VF Youare 
a Penny! <2: 
totry on this favorite of fashion 
at our risk! Send no money 
molly ask for No. 628 and state 
ay postman $3.45 and few 
Ryanice postage when delivered. § 
oney back instantly if you wantitt § 
Womens sizes 32 to 46 FF 
Misses sizes 14, 16, 18 


Lester-Rose Co. 


Dept. 264, CHICAGO 
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Forty years building the 
World’s most popular Saw 
a | ny and Warer 
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Beet a get quick relief from 
pain-with the first appli- 
cation of Gornbault’s Balsam. 
It penetrates without blister- 
ing, drives out the pain, leaves 
you feeling fit as a fiddle. 


Sprains, bruises, burns, 
cuts, deep seated pre ony 
muscular and inflammatory 
rheumatism, lumbago, sciat- 
Sonneses ease and chest colds 

’ eye ts healing power with 

pods or two applications. 

It’s so effective that one bottle 

lasts. a eyo time. 

iam hes wz oar ipdlopensable 

pomees = thousands of households 

end abroad. You'll adopt it, 
og once you've had a chance to 
prove its remarkable healing quali- 

Geta bodtie of Gomnbeuis’s 


eps: es Use 
Sold 
Srl by densi eerwhere or sent rd 
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GOOD FOR aANIMALS Too 


Gombaule’s” Baloain is @ reliable 
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HEALING ANTISEPTIC 
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foe, V shave 
is all the rage. 
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MAIL GRDER CO. 
CHICAGO 








STRAWBERRY PLANTS—Book- 
now for fall delivery. 
Varieties: Imp. Klondyke, Excel- 
. Sen-Dunlap, 
Everbearers, Imp. Lady 
hompson. Large orders solicited. 
cate of inspection with each 
ALD KNOB, ARK. 


~ 








_— .. #. NICHOLS, 
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week, but Ah cain’t fin’ nobody whut 


I¢HIN INS 
Re AEAG 


HIS GLOOM SHARED 


Mr. Millerton, who is a great deal of, a 
hypochondriac and enjoys looking forward 





mood one evening when -he gave some 
thought to the question of a second marriage 
for his wife. 
“Harriet, my dear,” he said gloomily, 
“when I am gone from this vale of tears, 
you must marry again. It is my dearest 


wish,” 

“William,” observed his wife, with a faint 
smile, “no one will marry an old woman like 
me. You ought to have died fifteen years 


ago for that.”—Everybody’s Magazine. 


NOT YET, BUT 


Infant son of campus professor—“Did you 
hear the stepladder fall, mamma?” 
Mother—“Yes. I hope father didn’t fall?” 
Son—“He hasn’t yet. He’s. hanging to 
the picture molding.”—Gargoyle. 


IT’S EFFECT 

“Did,I hear that your mule was struck 

by lightning, Eph?” 

“Ya-as, suh; dar was a powerful bolt be- 
hind his eahs.” 

“Did it kill) him?” 

“No, sah, but it done broke up the sto’m.” 


BUSY 
A city attorney wrote a rustic justice of 
the peace asking him about a judgment 
that had been entered against a client in the 
latter’s village, and enclosing a two-cent 
stamp for reply. Several days later there 
came back a postcard bearing the message: 
“Your inquiry received. I beg to inform 
yeu that my time is mighty valuable just 
now. Corn-cutting is most nigh here, pol- 
itics is sizzlmg and the bass-fishing is fine. 
If you would enclose a dollar bill it might 
stimulate me some. I paid ten dollars once 
te a lawyer for answering @ question, and 
all he said wae ‘No.’” 


PAT GETS "EM TOLD 

“Pat, what makes your nose so red"? 
“Shure,” replied Pat, “it’s the reflection 
of me soul.” 
“The reflection of your soul? What do 
you mean”? asked the inquisitive one. 

“Shure, it’s the reflection of me soul,” 
retorted Pat. “It’s glowin’ wid pleasure at 
me ability to "tend to me own business.” 


HIS QUARRY FOUND 
A young Swede appeared at the county 
judge’s office and asked tor a license. 
“What kind of a license?” asked the judge. 
“A hunting license?” 
“No,” was the answer. “Aye tank aye 
bane hunting long enough. Aye want mar- 
triage license.”"—Freman’s Journal (New 
York). 

NO RECIPROCITY 

After the guests at their party had gone, 
Mrs. Mimbly said to her husband: “What 
on earth did you mean, John, by telling the 
Smiths that my humor was positive, but 
not negative?” “I meant,” said Mr. Mimbly, 
“that you could make a joke, but couldn’t 
take one!” 


HAMBONE’S MEDITATIONS 


——By J. P. Alley —— 




















DE SOLES ©’ DESE HEAH 
SHOES GITTIN’ SO THIN 
I KIN STAN’ ON A DIME 
EN TELL HAIDS FUM 
TAics !! 











ANOTHER REMARK BY HAMBONE 
“Ah needs a Wil extry ‘change’ this 





wants t hire nobody # do nothin'!t!” 





“to the end,” -was in an especially depressed” 
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“Goodyear Cord Truck Tires speed up my farm work, save shrink- 
age on loads of live stock, and enable me to do hauling for other 
farmers at a profit. Goodyear Service helps me to get all the miles 


that are built into them.” 
— WILLIAM WOESSNER, Sterling, Ill. 





AULING on Goodyear Cord Truck Tires 
is more profitable because Goodyears 
give you more mileage at low tire cost. Their 
famous All-Weather Tread is powerfully trac- 
tive in any going. Their stronger sidewalls 
resist rut, curb and road wear. Their great - 
activity enables you to make more trouble- 
free, on-time, full-load trips between your farm 
and your market. 


The cow benslod Al Weather Tv Tread Cord Tive ie 
made in all sizes for trucks and passenger cars 


GOOD YEAR 


BEFORE YOU BUY A WINDMILL 


Carefully consider the following facts: Adie seat Se 
The Auto-oiled Aermotor is the Genuiue every 2 
Self-oiling Windmill, with every moving part _.. 
fully and constantiy of 


The Auto-oiled Aermotor has behind it 8 years 
of wonderful success. It is not an experiment. }, 
The double run in oil in a tightly enclosed * 
case. are always flooded with oil and are protected 
dust and sleet. Oil an Aermotor once a year and it is 
always oiled. It never makes a squeak. 
You do not have to try an experiment to get a windmill which 
will run a year with oneoiling. The Auto-oiled Aermotor is a tried 
- ex tampa ns — bes 3 large factory and our superior equipment enable us 
and accurately. of an Aermotor gets the 
beneat leat oat quantity ome ae at oy The Auto-oiled Aermotor is so thoroughly oiled 
that it rens in the lightest br cone. alt gives more gervice ee the money inve 
rt ece OF mi: im on rm. a ie CO. any 
Which bas been epecializing in eteel windmills ted ase Acca 













whi gg: gag 


Puiu, AERMOTOR CO. Gisicuy Bibstapous Sciltcl™ 








BOSCH 


Type 600 Ignition System for 


FORDS 


j\Itisnotjustatimer, but acom- 
plete ignition sy stem — Makes 
‘a wonderful improvement in 
Fords—insures quick, easy 
starts, more power on thehills, 
smooth running under al! con- 






more, agents with or without 
Ma et ae 

nown wholesale ar 
orders for teed tailored to order waits at $18 
and up. fore a of woolens, latest styles, 
lowest ty advantages make it 


ices 
get orders. 8 “Start in your Ss 4 ; 
giadiy's send tails bee rye ation. Fre: 


ditions. Ask about SPECIAL $7 18 

: 15 first month, $262 50 8 month. 
TRIAL OFFER, giving deal- EB o econd 
pe speamerles J 1 tha Beate s — ae wetbout experience sett 


Wate me, me eager Le aoe me yar ofter t to 


<p A MARES Peseenek “202 S. Green St. 
1926 Crleago, tl. 


American Bosch Magneto Corp. 
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MAIL ADVERTISING COPY TWO WEEKS AHEAD 


body who has ae | to om Lf farmers goons. te buy should advertise in The Progressive 
euaen Our guarantee back your sement helps to bring buyers. Write us for rates, enclosing 
references. 








r copy to us one day and expect to see it in print the next. In ent years we have 


Don’t recen 
‘ thousands ef dollars worth - advertising en aceount ef its reaching us after all the adver- 
current issue had bese taken 


had te omi 
tising space curreat 
Teo insure insertion, always silt ude 


copy and erder twe weeks before the date you wish your 
cf /oetieoment to appear. . 









































































































Genuine RED DEVIL LYE 
—the Wonder Worker” 


About the House 


Makes good soap. 
Softens hardest water. 
Cleans pots and pans. 
Saves work on wash-day. 
Gets clothes white. 
Cleans floors easily. 
Peels peaches. 
Makes Lye Hominy. 
Cleans lamps. 
Cleans gas stove burners. 
Clears out toilet traps. 
Opens clogged plumbing. 
Prevents clogged drains, 
Keeps garbage cans sani- 
tary, 














HAT good, hon- 

est service in a 
can of genuine Red 
Devil Lye! Real strength 
and power for cleanliness! 
Sprinkled in filthy places its 
strength works quickly for 
you. It cleanses, it purifies, 
it disinfects, 


About the house Red Devil Lye frees 
you from so much drudgery. It cleans 
floors thoroughly; it softens hard water 
and makes washing easy; it cleans 
pots and pans; it whitens clothes with 
less rubbing; it makes pure soap, peels 
peaches, and hulls corn. 












cl 
Wu sCHIELD MEE 


ST.Lou!S. 




















On the Farm 


Sweetens swill for hogs. 
Keeps hog troughs clean. 
Removes auto radiator 
scale, 

Removes oil and grease, 
Cleans motor car parts. 

| Reduces outhouse odors, 
Kills and drives rats away. 
' Removes paint, 






Cleans bottles. 
Keeps refrigerators sweet. 
Cleans windows. 


Brightens silver ware. 
On the farm it works wonders every- 


my 
ae where, It sweetens hog swill; it kills 


ia” | smells; it dries up outhouse filth; it 
= destroys fly eggs; it helps to keep the 
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henhouse sanitary. 














For all such tasks you need the 
concentrated strength that has made 
Red Devil Lye the “wonder worker” 
for more than twenty years. Avoid 
cheap and wasteful brands. In ordering 
insist upon the can with the smiling red 
devil in the lower left hand corner. 


Write for free Booklet 


Wm. Schield Mfg. Co. 
St. Louis, Mo. 
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For Good Soa} 

r fat-splitting 
power g good soap. 


RED DEVIL LYE 


—__—_—— )|Manchurian Fox 
HAVE YOU READ NOW . — Scarf 


“HOW FARMERS CO-OPERATE $ 3 49 























































AND DOUBLE PROFITS” 
By CLARENCE POE : 

If not, then get a copy now. : & 

It is a practical guide-book to the whole big subject of Postage i . — SILK 
coéperation. : . be 

Chapter after chapter tells how to make extra profits by Paid 3 LINED 
coéperating with your neighbors. ; 

One big subject after another is covered and so explained 
that any man can understand the new and better method and 
how to practice it. 

» HERE ARE SOME OF THE IMPORTANT SUBJECTS: 
1, Marketing cotton, cotton seed, grain, | 6. Coédperation in getting purebred 





truck crops, vegetables, and fruit; livestock sires; 
2. Marketing livestock, poultry, dairy | 7- Cooperation in mutual fire insurance; 
products, etc.; 8. How to make a succes of a farmers’ To be | 
. m2 vay . Md T i . 
3. Codperative purchase of fertilizers, “ge or local Farmers pag - in, style 3 
‘ one , hams L ooperation to improve and enrich is season ——— 
feedstuffs and general farm supplies; P need one of these smart, 


" , . q sountry life; you. 
4. Codperation in buying and using 10. The sort of constitution, by-laws, yee, coats. ue pce % Y 


low. Compere it with others 





op 0 farm gece ai regulations and parlimentary rules to and see for yourself. , 
a odoperation in credit unions, mutual adopt in a farmers’ club, marketing as- M Fs 
savings and loan associations, etc.; sociation or co-operative society. Send No oney 5 


Just send eed tame and address 
and we will send you this scarf, 


All these subjects and many others are covered, everything being base 
y y y sd g based on t id, Pay mailman our 


actual experience of farmers who are working together successfully in places visited 
by the author-studies of success that will inspire you to go and do likewise. 

Get the book and get all your neighbors to read it. \ 
256 pages, cloth bound. With THE PROGRESSIVE FARMER one year $1.25. a AY U- 3 
Address all orders to will wear a long time. Has anima 
head, tail and paws. Silk lined. 

THE PROGRESSIVE FARMER, Colors black ortrown 
Send Now yrs segely inne: Nomones, Order by Ne, 16 ¢39 
HOWARD-LUX CO. Dept. 1¢ Cleveland, 
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One Year of Co-operation 
(Concluded from page 10 column 4) 


January 1, 1923, is conclusive evidence 
that codperative marketing is growing 
in favor, and that it is only a question of 
time until the majority of the products 
produced by Alabama farmers in sufti- 
cient quantities wik be sold by this 
method. 

This means that most of the local cot 
ton buyers who were necessary under 
the old system will disappear, because 
they are unnecessary under the efficient 
codperative method. Many of them 
have fought bitterly’ and will continue 
to do so, but the fact that they are fight- 
ing for selfish reasons with no good 
motive for the farmer will make their 
fight, in most instances of no avail. 
Cotton growers are determined to do 
their own marketing and the only way 
they can do it properly is in an organized 
way. It takes no theorizing to see that 
as a result of this, cotton growers will 
have more money, be more independent, 
do their own business, and work more 
closely with their neighbors and mer- 
chant and banker friends. All these 
things will bring greater prosperity to 
the cotton grower. 

The great victory of the Alabama 
Farm Bureau Cotton Association is not 
due entirely to the codperation of the 
members. Alabama bankers who lent 
the Association nearly all the money it 
needed at 5 per cent interest, the press, 
merchants who codperated, and the 
county agents and other Extension Ser- 
vice workers played important parts. 


This Georgia County 
Co-operates 
(Concluded from page 12, column 4) 





advertise that the Lions are posing as 
the high and mighty of the county, but 
we do want to impress it, and we cannot 
do it too strongly, that the men of the 
town and county are working together, 
and pulling together as never before. 
The town man is learning what a good 
fellow the country man is, and the coun- 
try man is learning that the town man is 
not all bad. This spirit of mutual friend- 
liness is the biggest development that 
has so far resulted from any of the or- 
ganizations. 

Recently, every Lion invited, as his 
guest, a farmer to take lunch with him. 
During the luncheon, the tobacco situation 
was discussed exhaustively. On hearing 
a report from the committee who had 
been sent to gather facts about the to 
bacco crop, the farmers present signified 
their intention of planting the crop next 
vear. A meeting was called for the first 
Tuesday in September, when an organi- 
zation was completed for the promotion 
of the tobacco interests in this territory 
Judging from the*’committee’s report 
Mitchell County will average around 
1,000 pounds per acre, and an estimated 
acreage of 2,500 will be planted. If the 
estimate runs true, Mitchell County will 
ship close to 3,000,000 pounds next year. 
Bright leaf tobacco is the variety grown 
here and is used in making cigarettes. 

We do not know how the other fellow 
is handling his problems, but we do 
know that we are doing our dead level 
best, and that the codperation of farmer, 
banker, and merchant will push a com- 
munity when all else fails. We do be 
lieve that an organization, with an ideal 
to give as well as take, one that has goed 
business men in it who are willing to 
spend their time for the development of 
community affairs, will help any sized 
community in the world. Right now 
the farmer is being urged and helped to 
get in the dairy business, so that he can 
raise the pigs and the chickens to take 
care of the monthly program of expense, 
while tobacco and peanuts is expected to 
care for the money crop. Hand in hand 
we are laboring, and together we are 
getting benefited. 





THERE'S a@ way now of looking at a hen 
and telling whether she’s worth keeping 
over winter. It’s called “culling.”” Ask your 
neighbor who gets eggs in winter; he can 





tell you how to erll. 








bu 


Ox 


4 
eh 


TD: 


Bol 
— 


in 





September 15, 1923 


























2.000. ,000 Fine Hardy Grown Early and 



















Cotton Growers Make Money Fast in the Texas Pan- 
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Fairbanks Wagon Platform Scales for Sale—Prac- 
Will sell cheap. Blue Sor 


































































































































































































































































Late Cabbage and Collard Plants— 
Farmers’ Ex e 1,000, $1; 5, $4.50; 10,000, S750! LB yo a B + gl — Cr yisin on produces  tleally nes. ing Farm, 
Council & gna" _ _ ee me Cash please single a otton is a sure crop and boll. weerll — 
h With . is unknown. auy farmers make one-half, three-quar- Modern Sweet Potato Digging—Fasten on Steel 
out Sento 2 We or Amount Counts Or i "Barly ; Jersey Cabbage Plants—Now ready. Postpaid: ters and up to a bale acre. This rich new country Vine Cutter to Plow—Cuts vines clean off beds while 
Al address THE SROnNEEERVE 200. we; 500, $1; 1,000, $1.75. Expressed: 1,000, ‘ants more settiers. It welcomes and aids the new plow potatoes or bars off. Equals 5 men, saves % 
worn * Bi ;: $1.35. Bermuda onion sets, postpaid: pound, 30c: 4 Geen —. prices very reasonable and terms very the time. Fourth year. Satisfaction guaranteed. Price 
RMER, Birmingham, Ala. Ibs., $1. Prompt shipment. Safe arrival guaranteed iberal. You can own a good farm and pay for it ina $7.50 each, charges prepaid. A. B. Purdom, Black- 
Satisfied customers in 40 states. Reinhardt Plant co., {©* ¥eers. The Texas Panhandle and South Plains shear, Georgia, ” ; 
The sbove rate applies pr . o — ~ 4 rm, Georgia farmers are prosperous. he land is level prairie 2 - = : 
Alal Edition—85,000 a = __ deep, rich and fertile soil A country of beef, pork, Corn Harvester — Cuts and piles on harvester or 
plainly what edition you wish toe = Se ew ee ee Wor fall | 9: ~A ae sais ane, Calrume. All cereals are success- nw gg MY my — c+ ~— checks — om 
“ « cabb n, inchudin milo maize ir n . ms. y es state. 2 
—_— —_—~ ~~ ———— Georgia and Cabbage collard. 200 for Tic; 5 corn; alfalfa and other ‘greases: pe a BO with bundle tying attachment. Testimonials ~ % cat- 
LIVESTOCK $1.25; 1,000 for $2.25, postpaid. Express collect, § fruits; also all garden vegetables do exceptionally well, 08 free, showing picture of harvester. Process Har- 
ge — yy anes. Good plants. Piedmont ph taal are good towns, good tb ais and excellent schools, ‘ester WF. Co., Salina, Kansas. 
~ om pal Ibany, a average annual raintal s mit * inehe suneers 
GUERNSEYS — ce | ee mal Teiniee © het 3 Ghee, wey & 
Leading Varieties Cabbage Plan ts" “Ready $1 1,000, moderate dept! u aS a 2 MISCELLANEOUS 
For Sale: Guernseys—Registered buljs, grade heifer. mail or express. September and October best a couniry like this 4 ti Revere = 
Ewing’s Guernsey Farm, Ashburn Ga berry setting months, any state. Set our Klor Panhandie and Suut! n yter he ~~ 
—————————— JERSEYS by gg varieties, extra quali.y plants, $2 Write today. T. B. ¢ -. a oe P ha Straw for Sale—Car lots.” Butler & Co., 
,000. Satisfaction guarantee Catawg >» arlisl eng ° ocean” en ae wee Ae a ¢ us ‘olumbia, Tenn. 
Lee eis «| 6 & Mies eons anteoe — Sree, Carlisle Aoouribi Agent, Santa Fe By., 1 Suilding, - - 
For Sale—Sophie Tormentors—A few heifers and : = 3 Sta, ic Amarillo, Texas Yard-wide Drilting-— ll%e. ” Sik “hose, seconds, 45c 
bulls. H. H. Harned, A. & M, Collexe, Miss “abbage Plants—Fulwood’s Frost-pfoof—Now ready -" - “= yam All-cotton 45-. mattress, $7.49, 
Registered Jersey Bull-—€ months old, by Eminent’. Vasteljes: yore ey and Charleston Wakefield, Succession LOANS you pay express, Atco Ssores o., Atev, Ga 
a1 Jerse maths old, by emine an Jute! I ' press ny ~ ’ - = ~ - - - 
Oxford Eminent; $40. Two cows by same bull, 3 and per Leo: — peveel = sot , a a quanti ity 3 a Jemison Farm Loan Service As exclusive financia] All Wool Knitting Yarns for Sale—From manufac- 
4 years old, fresh in October, $125 each. M. I. Up- 1,000 for #2 @ First cla ¥ 3 ere , 4 ; —_ se is Aiabama for the Metropolitan Life es 95e ond we per B®. Golf and plain socks. Free 
, a . = uss ro ulalece apa the r t . nw samples / ba tt 4 mn . 
ehureh, Gordo, Ala.. Route 3 island seed Orde now. Satisfaction guarapteed the wor id, we are pre : red to ma . :e ioe ans oe ee + = = 3 6 te 
DUROC.JERSEYS P._D. Fulwood. Tifton, Ga. farms from $1,000 to $100,000, interest rates from 6 Bisineae NVI ree 16O Cone wks epee Recall 
- ——- Cabbage Plaris— 10 A a per cent up: terms, 5, 6. 7 and 10 > : Business—Will reut 100 acres with modern dairy barn, 
Outstanding Duroc-Jersey Herd Boar—Weight 450 em Lane ities Good ‘ — gre wn umder irrigatior > inex My Fh VV : a t in- silo. etc. Come see this unusually fine proposition. 
Ibs., guaranteed right in every way. Price $40. Wat-  jood eabt sy eee ants a se . — hard . seqhem.. Jemison & Company, ine. 29) ‘North J. D. Weeden, Owner, Florence, Ala. 
' : . i a cabbase Varieties 7 Cha $ - ° - vn 4 22 0 2 
son Farm, Demopolis, Ala. ton W akefteid Succession and Fr ut ‘Duteh SI ate af noed. me _Birn mingham Ala We Rave. thr e Mase i Does It Pay to Advertise? There are ‘re many moun- 
POLAND-CHINAS from gat! . l ¥ orword. Pe tyaid 100, 30c: 300 ue men re farm 1 Pong in ag ee an Pike's Peak, but only a 
Tay . The: 000. $1.50 ty express, coll &1 ner ew people know it ‘hy? Because Pike’s Peak is 
Genuine B Type Poland-Chinas—Best blood lines 1,000, any quantity Davis Plant Company Tifton Oo! S well advertised, and the others are not. Moral: Adver- 
in United States, 3-months pigs. we ghing from 60 to (eorgia SCH AND COLL! EGES tise whatever you may have for sale. The Progressive 
80 Ibs., $15, with pedigree. All guaranteed. Pairs not —— Wanted— Men Learn Rar b 1 ) Farmer 
related. Prairie Stock Farm., Route F, Wharton, Texas. STRAWBERRIES Students can earn more thar , nag : $25. t v Ss A ; ; 
_———- D farber Colles : : . y ‘ ‘ venuine Ss rmy Saddles—RBrand new, $6.20: 
MARES - Guaran eed ¥ verbo ring Strawberry Plants—$] 100 hem, yy College, 121% North zist 8 Birming alse need but in perfect eniition $5.10. A bridles. 
ws 3. bile a re * - Sexton Piant Co., vyston, C oe vaiiciiienes wand new, double rein and ouble bit, 2.50: al 
Young Sacttite Mare. G. L. Alexander, Cordova, Ala. “NURSERY § STOCK _HELP OR POSIT ne in persons ws oy mn, doudie bit, double one 
au ship . D. express, all 
. =. - Peach Trees and Other me 10N WANTED or parcel post. W. W. Willi: boy Quitman, Ga 
: er, Glen e. Ga ¥ ed. Concord Nursery, Dept. 25, Conc ’ cneeen hentia a Villing to ~~ 
; Registeret Milk Goats — Reasonable. Moorehurst Dowberry Plants—4 ume. to Headquarters for you a a ogg care " iamene a ae - 4s or Apples—$1.25, $1.50, $2 bushel. Will exchange for 
Farm, Irvington, Alabama. supply. Wholes etal! Strawberries: other nt mmediately . at 0 prere poultry F. Putnam, 202 Cox Ave., Raleigh, 
aery ock L ppieciated Allen Nurseries, orth Carolina 
Seaford, Delawa AGENTS F 
_— a Ao ee es : LOUR 
ee “i . rantesd Nursery Slock--Peach, Apple and Peat or Rummage Sales--M $50 Dail —— Wholesale File 2 
nag Sal n ally We ar uv ’ ate lour—From mill to farmer King 
Docs r ‘ oer $ t vy b 1 ] Represe tives wa d &. = Whol 4 _ Wholesale ¢ echmank Ga armer Rockmart 
ae ws arietics je are specialties, Garden Spot tributor Dept. 105, ¢ Divis street, ( ) > - 
Wanted—One First-class Coon Hound. R. H. Craw Last ‘. | a — a HONEY 
T - = - > Agents— Make @ Dollar an How-—# \ a 7 Nice He ov —— — - - 
ili —— —— “ i Karly B i patent patch for instantly mendin } no oney ice oney $1.20 pe rallon yetppa 
4 vssum c $15, or 12 purebred pallets Paver 3 Pec: Tre Sa T st ils. Sample package fr a ( ‘ig. ( coe Alfred Dickinson, Bonita ings - y ~ 
Cleveland Melt eapple, Ala urse’y ry guarant ‘ 701, Amsterdam, N. Y. , , a 
“Bureheed Polntere—2 “~in DEL waaee Ga, tran. e list fr Base Pecan Company, Jaim Men’s Shirts—Fas > ee ' HIDES 
sit con naa arenes mane Se Exp “one berton, Mics peor. ‘ Make $15 wally “a ? ter the 7 man Express Hides to Athens Hide Co., Athens, Ga. 
BR. H. Fatkner, Vernon, Ala Write for or ow tsuma orande Exclusive patterns pos 5 atv TEN 
> roof pinea pear rshell pecans Manufacturers, 241 -W Var ; Bu ; 0 PATENTS 
Two Male, One Female English Boston Bull Pups— peaches, plu 5 val rawhber Chicagc . Bure ra 162 > 
3 months, $15 and $7 Good Rabie Hound, male, quarant E dir ’ ‘ ona” an nts rofit < nicago e - : "yi Ww sate to B P Fis hburne South ‘ro- 
9 ‘al , r - 4 a 7 ‘ strec . J gents pre s ey nian i Pp o > . 
$20. Calhoun Green, Bure, N Pigtord Nursery, Lumberton, Miss SALESMEN Ww mers ge ‘ ere * Hones able Me (ast, Mein B tds 
Female Pointers—Age 5 months. Also registered Now Booking Orda Budd oe ~“s10 Dail 2 : - - # a a ‘ 
artes Poh Dic! = 4 ‘oe for description and Stuart, Schie y and S$ ss for. { r verse Sh “2 et cL a Si. Lath ee M of 200. articles. Mod = = TOBACCO 
Ss. et a Bll ments start November 5th. Sto aranGed 0 OU a eRe Salt Natural Leaf Tobec gy yey Bp ow 
. > . . , : District Salesmen Want j : — atural Leaf Tobacco-—Chewing, per .: smok- 
Exchange Purebred Fox Hounds Yearlings and Please or m y mded. Send for ider. Harlan ales ante All or spare time. Karn ing, 20e¢ and Ll5e¢ Ey * 7 
Trained)—For A-1 tree dos utisfaction guaran- Farms Nursery, Lockhart, Alabama N +c lg 4 y. We train t experienced Kentucky 0 oe ee ee ee 
teed Cloverdale Kennels it il Campbell, Ala Fruit Treea— Di t to Planter lar > mal] on utlery vo “17 Bar 8 Cantdn, Ohio K * q 7 
ns : A ED . . : et anters, large or smal) Fruit ree esme > Nentucky omespun Tobacco-—3 years old Smok 
Free to Dog Owners — Polk Miller’s Famous Dog ay Be gypeny , — a parce, st. will pay work. Ge aa s ae * for . dey at od Pass sady or chewing, 1 T).; é5e; 5 Ibs 32 ; 10 tbe., $4. poste 
Book—64 pages on care, _ feeding training _ with ail- oe € prices before uy Free, 68-page Permanent job for ' teachers a 1 othe 8 paid. 8. U Wooldridge, Hopkinsvil le, Ky 
ment charé and Senator Vest’s celebrated Tribute to Catalog. \ n ipples, plums, pears herries - : & workers. Write today for son apomn —_ 
a Dog,”’ ete. Also full list Sergeant’s dog medicines, grapes, nuts, berries, pecans, vines; wornametital trees, vurseries, Dept. 29 Cone ord Ga. Leat Tub f 4 Ths. chewing, $1. 40; 15, $4; 4 Ibs 
the standard for 44 years. Just send your name and vines and shrubs Tenn. Nursery Co., Box 108, Cleve — smoking, $1; . Pay when received. Pipe and 
Sey ieee advien Gipartment. Wl anewer an jand, Tenn MACHINERY recipe free. United Tobacco Growers, PaduPah, Ky. 
question about your dog’s health free. Polk Mi lick . en ee ee ee Natural R P ~_ » 
Drug Co., Inc, 117 Governor St., Richmond, Va SEED Gaw Bibs fo . ote OLE LY > Ja Sas PAID prepaid. ‘best ‘grace. 3 See's es oat S by # 
Sa \ se t& ract Single } “a — Ing o bed 
POULTRY AND EGGS iniinen Toach Co., Atlanta, Ga ingle Mills. A, A. De 7-7 we Adams, Sharon, Tenn. Reference, Bank 
naar mannan CLOVER } 
~~ SERSEY BL ACK GIANTS _ Yellow Melflotus and Rlack Medie Clovers—On every | 
= » every winter without resowing Folder 
EY BLACK GIANTS a ee PUREBRED LIVESTOCK ||| PUREBRED BABY CHICKS 
‘ $3 0. Catalog tree = Fe i ba ere Ces 
- A a Bright New Crop Fancy Clean Crimson Clover Sees 
“LEGHORNS High germinati y $12 100 @ el e$ v 
i nation, 2 8.; eboice Wh , Strong - 
Ferris Whi ite Leghorns—Cockerels, $3. Paul Dansby, blooming crimson. $18 Immediate sbipmeente fon HOLST STEINS | CHI agrees pag Fe. 
ve bath . AEROS OCR ETE, au ansby cil Seed Co., Franklin, Va Peta 3 7 eye Layers Exhibition’ and select soem Poe 
= - —— ‘ Sar TT age PAID. Live arrival guaranteed. Qur 
«a edigreed White Lesheens < ckerels, $1; palieta, RE SA'S c co ON oa Hatcheries EA AND WEST from which 
$1.25; hens is Russel tun tersville a John A. Peddy & Sons—Growers of Half and Halt | to ship, A month’s feed FREE. Catalog free. 
PLYMOUTH ROCKS Cotton, Henderson, Tenn Nabob Hatcheries, Box A3, Gambier, Ohio. 
Reduced Prices on Breeding Stock Gardner Bros., GRASS 
ater Sa I QUALITY Chick Price C 
: = Tass or pastures Lambert, Darlir t 
Ringlet Rock ” Cockerels and Pullets rom prize- ; sane Whi LI thick Price ut 
winning pen, direct from Thompson; $1.50 each. Mrs. = - a j White posse ie laghare, 10c. Barred Roeks, lic 
A. BR. Sylvester, Comer, Ala RYE te Rocks, Reds hite Wyandottes, Buff Orping- 
AR. TB on ie —— ~ bicdiiidtsiaiie 4 ; tons, 12c. Assorted, | a. A ted s 
AES See | f — large breeds, 10c. 
RHODE ISLAND REDS _ Abruzzi Seed Rye-—Only $1.75 bu. Hendersonville i ° 
Seed (o., Hendersonville, N. C MISSOURI POULTRY. ‘FARMS. COLUMBIA, MO. 
Bred Seem RL eg Win Splendid cockerels, Abruzzi: Ry Pedigreed strain, rec) if ted 
65: pullets, $3.50 3, $10 per “I00. RB. M. De Shazo, bruzzi* Rye—Pedigreed s 1, Tecleaned, fumigated 
Greenville, 8. ¢ ie P : 5s ye ey Zs - gl — en haar to freight paid on } CHICKS Opal Chicks Pay Well 
3 wi - we 5 n e or more. s t oT { salle rs >a 
a camara Raley. q 4 ’ ash with orders. Olin J. Salley Foomtee Varieties Bis per jee 
= y= ‘ ee SEE ae jachorns ......... f per 
Chicks—6c up. Big catalog free. Comfort Hatchery, TURNIPS Write for Catalog. 
Windsor, Me T ——--—- —- ——-- KENTUCKY eitoes vf 
——— 2 eenprees re Turnip Seed—Southern Prize, ., 40c; Frost King 332 W. 4th, ington, Ky. 
Pure br e 1 ( hicks 7c 12 best varieties. Catalog . BSe; other varieties, 55c, postpaid Bowers Seed } 
free, Booth Hatchery Mo . ie Store, Rome, Ga 
Haly, Chicks— 81 varieties, purebreda, Order “you MISCELLANEOUS SEED.—_” B | PUR D OULTRY 
chicks no at Summer prices ne wenton - 
Postoffice Box 1495, Birmingham, Ala. ‘ Winter nA Vetch, Crimson Clover Seeds-—Prices rene A aor —_ milks cows ‘to a living EBRE P 
—_—___-___ -_ ree. V. RB. Allen, Seafor ry ‘ no 
Best Baby Chicks—The big husky babies from _Tli- = e — ae 2. f eae power ot car ws and yr ability to 
nois, Fall delivery. Guaranteed safe arrival. Post- Top rimson over an airy Vetch—Write y utilize te mean the 
paid. Of our purebred laying strains. 18 varieties. for fall prices. I. Wind & Co., Seedsmen, Huntsville, between rofit dl difference i a LEGHORNS 
Also mixed for broilers. Catalog free. Low prices Alabama. P on 08s. } ee = — — 
Satisfied customers.- Magnolia Hatchery, Magnolia Alfalfa, $8 bushel. § 7 ? 
i . . she Sweet clover $7; Red clover, $12; CAPACITY ENABLES 
Illinois oe Sweet ‘ lover, $3 measured bushel Grimm 4 HOLSTEINS ee 4,000 White Leghorn Pullets 
TWO OR MORE BREEDS giigite, 995.00; Soden, owt. Satetacten or mosey | 60 sabslet very luGdiy on hemetrown fost | At $1 Each. 
2 I or 8 ale: Leghorr Reds Booking ore wders for much higher. We ship from s€ veral warehouses and to convert most economically large amounts of | . nar se + I se Ru hl ! — ones lr + low 
a ven ry guaranteed Ashburn Poultry Farm eave ye fre’ ight. Meler Seed Company, Salina Kans. cheap roughage into milk and butter-fat; to "Exon at ional ¥ value in ous "Ties end. Breed. 
mirn a . . 
. respond readily to additional grain feed wi ing Pens of Select Breeders. Just what you need 
— ie ed with 7 
Rocks, Reds, White an FA i “ti : mprove your founda x 
; Ro cks, Reds. Whit and RMS FOR SALE OR RENT increased production. In short, to utilize most \Gilee fan Cinomlar weak Piles Bist. 
Miss at Anis -ecicsrcee ALABAMA di i las profitably all feed fit for a cow Riverside Poultry Fa wm, R-11B, K noxville Tenn. 
. . inne 3 (M nternat by Chic ssociation) 
le Island _Beds, Barred P - , —_—---—_—_ — . at a 3aby A 
" eocks Excellent lawere H. For <a 4 ) Acre 1 n ved Farm — Good terms Let Us Tell You the Story of the Holstein Cow. 
Beverly Wilson. St. Stephens, TE we he as ‘ T > e 
abama. Trade—Good Business for Good Farm. William | EXTENSION SERVICE, 3,600 WHITE LEGHORN MENS AND PULLETS 
ay “i a oe eg a Phifer, 2007 ty Third Ave., Birmingham, Ala | The Holstein-Friesidtn Association of America AT $1.50 EACH. 
PLANTS — 180 Acres— Near Vandiver, Shelby County, Ala 230 East Ohio Stree: Chicago, lil Genuine marge Every bird worth more shan $3 
ieariinruningitipaiundadeiindadmaaiaennatnends iii About % mile from new thway; one 3-room fra each. Also BABY CHICKS Leghorns, 100 
BLUEBERRIES house, well and garden; one 2-room log house and Rucks and Reds, $14 100. 50,000 each sitting. 
= . well. Earle B ers, Birmingham, Ala | SEAGLE POULTRY FARM, Morristown, Tenn. 
OM “Go to Headquarters for Your Blue- re an Grove Farm “315 Acres scientifically devel- | L Ss | E IN S | 
det re Now booking rders for fall delivery oped y us, an now producing. Especially we 
Sapp's tlueberry Farm. Crest View, Florida adapter for stock farm. Will sell at price that gives Bi e 
yuyer good money’s’ worth Harlan Farms Nursery y 
ee BBAGE— COLLARD— ONION—TOMATO Pecan Specialists, Lockhart, Ala uy D 
Senanan ain Cintas aan os 2 : = SHORTHO 
bags. slarde =i , The; 1,000 Oakdale ey c - Buy ig? ane ag For about what it Rr re nnn RNS 
ti ngham in would cost you to build the fine 12-room house o t ws } 
Collardg—Pare post, prepa Be 100: $2 1,000 Lies level; 30 acres under cultivation: 7 ree — 0 chard, | Products 
I. B. How mA, . i - ala OR. aA he ba a VU Tnege eS apr les, pecans; close to store, church, school; K Oo R N. ‘Ss a 
4 , - ite ox fine well; 25 acres with numerous soft water springs | Th t ly best th Non 
Frost-Proof Cabbage Plants—$1 1,000; 500, A real bargain in a fa Make your plans to see THE FARMER’S> —They are not only better than - 
Beets, lettuce, 50c 100. Clark Plant Co., Thomas. this at once. Price $4,500; terms $1,000 cash balance $: CATTLE: er Products but they are often 
ville q it Send for F 418 omest ‘om - : eaper. 
ae Ge ay, 5023 Bovond Ave, North, Birmingham, Ale, THE FARMERS CATTLE zh 
han irons Charleston Wakefield Cabbage Plants WS GEOR ~ a... Se + sarge HORN COWS are veont able milkers and 
he Rest)—$ per 1,000, collect; 25,000 and up, 90c GIA Ives grow ito steers that make rapid gains ~ Fie 
fat 1,000 Bellevue Plant Farms, Senoia, Ga, : 339 Acres of Land to Sell—In Barien County, G in the feed ” I , Se nov at Se ae The Progressive Farmer has infor- 
- 339 J Land to Se tarier Oo y, Ga.; 1 marke For information, write 
Cabbage, Tomato and Collard Plants—Leading va- 72 Settlements on »; 7-room house, outbuildings . , , i i i i el 
Fieties, mailed postpaid, 250, 50c; 500, 75e: 1,000, 4 rooms, the best tobacco county in AMERICAN SHORTHORN BREEDERS’ ASS'N.., mation in it each week that will h P 
x y i 13 Dexter Park A Ch i i 
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Heres the answer,Fred. 


Listen! You ask, where do we get off, 
talking about profits when we're selling plows. 
It's like this, Fred, you know that every penny 
you cut from the cost of producing your crops 
increases your profits. 


We're selling more than just ‘‘plows’’. We 
are selling plows that by actual test, hold down 
your cost of plowing. Fred, how many times 
have you had your plows repaired this season? 
How many extra parts have you bought? 
Those expenditures come out of your 
profits. And don't forget, Fred, that Lynch- 
burg Plows are as low or lower in price than 
any other good plow in the world. 


The Lynchburg Plow is made just as 
strongly as it is humanly possible to make it. 
The moldboard is braced direct to the standard. 
The landside handle is attached to the standard 
by two bolts—and the moldboard handle is 
attached toa malleable iron handle part fitted 
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at the factory for safe and easy assembling. 
The Lynchburg moldboards are annealed—to 
make them tough, but not brittle. The per- 
fectly turned moldboard, proper suction and 
light draft reduce strain on your harness, plow 
and team. 


And then, too, Fred, there's the self-sharp- 
ening point, a feature of Lynchburg Plows. 
These points sharpen themselves on the soil, 
and outlast two or three ordinary points. 


That's where we ‘‘get off’’, Fred—selling 
a plow that will let every farmer who uses it 
make more profits, because his costs will be 
ower. 


Fred, you'd better go to the Lynchburg 
dealer near you and get him to show you this 
plow. Tell your friends that they can get: 
copies of this booklet—“‘Making Farming a 
Business’’—at any Lynchburg dealer or by 
writing to us. 


There’s a Lynchburg 
Dealer near you. He 
will gladly show you | 
the Lynchburg Plow. {| 


Lynchburg Plow Works 
Lynchburg, Virginia 
Established 1877 








